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Dear Readers,

Spring has arrived and the new season ushers in change and growth in 
many respects. 

The latest  in economic news presents an uncertain yet promising 
future for the Chinese economy as this month’s Economy Report gives 
a detailed overview of  all the plans set out by the Chinese People’s 
Polit ica l  Consultat ive Conference to deal  with the slowdown in 
economic growth.

Featur ing  in  t his  mont h’s  Cover  Stor y  of  Business  Tianjin,  we 
interviewed one of the leading property managers working on one of 
the latest buildings to grace the city skyline - the Modern International 
Finance Center (MIFC) building. As the property development industry 
continues to transform the architectural aesthetic of Tianjin, we sought 
the insights of C M Kwok, Deputy General Manager of Modern Group 
on what the development of landmark buildings signals for the future 
of the property management industry.

Elsewhere, our Feature Story covers the latest battles in the global 
logistics industr y as China’s maturing market enters the arena to 
rival the dominating Western multinationals. For deeper expertise, 
we spoke to Martin Winchell, the Managing Director of  one of  the 
most successful domestic focus logistics companies to crack the China 
market. To understand more about what lies ahead for logistics at this 
critical crossroads, our Dialogue feature cannot be overlooked.

For more on the latest  trends in the Tianjin retail  market or the 
growing popularity for gamification in marketing, one need look no 
further than the pages of  this magazine. With our ear to the ground 
and eyes set on what will emerge on the business horizon, we remain 
dedicated to bringing our readers the need-to-know news to keep on 
top of all things business and economics.

For up-to-date business news in China and overseas, be sure to visit our 
website www.businesstianjin.com

Yours Sincerely,
Mary Smith

Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjn.com

Business Tianjin 

April 2016

www.businesstianjin.com

MANAGING DIRECTOR 
J. Hernan

coordinator@businesstianjin.com

MANAGING EDITOR
Mike Ross

managingeditor@businesstianjin.com

EDITORS 
Elvira Cheng, Malaka Yattigala

editor@businesstianjin.com

CONTRIBUTORS 
Tracy Hall, Ben Hoskins, Chelsea Cai
Robert Parkinson, Marwan Faddoul

Philippe Healey, Justin Toy, Richard Cook
Priscilla Nolet, Michael Dow, 

Andrew Smith, Edmond Yang

DESIGNER
Hu Yingzhe

MARKETING, EvENTS & PROMOTIONS 
Zhang Danni, Jenny Wang

marketing@businesstianjin.com

PHOTOGRAPHERS 
Wang Yifang, Meng Yu

DISTRIBUTION 
Lei Hongzhi 

distribution@businesstianjin.com

ADvERTISING AGENCY
InterMediaChina 

advertising@businesstianjin.com

PUBLISHING DATE 
April 2016 

Business Tianjin is FREE
For Members ONLY

ISSN 2076-3735

InterMediaChina
www.businesstianjin.com
InterMediaChina
www.businesstianjin.com

B
usiness Tianjin

2015
APR

InterMediaChina
www.businesstianjin.com

A
pril   2016

w
w

w
.businesstianjin.com 16

  From Blueprint to Building
  Developing the Modern International Finance Center

   Interview with C M Kwok,
   Deputy General Manager of Modern Group

Five Sectors That Usually Continue Paying Out During the Bad Times    10
Winner Takes All:The Battle of Global Logistics Giants    12

Introduction to the Growth of Popularity & Counterfeiting of Wine    32
How to Buoy Operations While You Ride Out The Storm in China    33

     The South Bay Waterfront Development     34



Biz Briefs 
Business Tianjin / April 2016

◄ From Blueprint to Building: 
Developing the Modern 
International Finance Center
Interview with C M Kwok
Deputy General Manager of 
Modern Group

With a career spanning more than 20 
years, Mr. C M Kwok has accumulated 
in-depth expertise in the real estate man-
agement industry. As Deputy General 
Manager of Modern Group, he is now 
leading on the positioning, planning and 
leasing operations of the Modern Group’s 
latest complex, the Modern International 
Finance Center (MIFC) located in the 
core of downtown Tianjin. This month, we 
sought his insights on the property devel-
opment and real estate market in the city 
and what lies ahead for the Modern Inter-
national Finance Center building….

Page 16

◄ A Critical Crossroad: What 
Lies Ahead For The Chinese 
Logistics Industry?
Dialogue with Martin Winchell, 
Managing Director of 
Schneider Logistics and 
Chairman of the American 
Chambers of  Commerce, 
Tianjin

As the logistics industry in China 
continues to expand and mature, the 

market is currently at a critical crossroads which will dictate the direction and future of the 
industry. What is needed to allow it to further flourish in the future? This month, we received 
the expertise and insights of Martin Winchell, Managing Director of Schneider Logistics and 
Chairman of the American Chambers of Commerce, Tianjin about the current state of the 
industry and what lies ahead. 

See Page 21

◄ Gamification Marketing 

In recent years, gamification has been 
a big buzz word in a number of various 
industries and sectors. From education, 
to marketing, to even politics and health, 
gamification is gaining momentum and 
support. In a survey from last year, 87 
percent of retailers said they plan to 
use gamification to engage customers 
within the next five years. A look at the 
numbers shows that the global market 
for gamification is red hot. 

See Page 49
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Tianjin News
Tianjin to Deliver A330s in 2017

Airbus SAS expects its new China A330 
completion center to deliver a jet per 
month starting in 2017, rising to two 
per month in the following two years.  
Airbus said it expects China's aviation 
market, the world's second-largest, to 
come out relatively unscathed from 
the country's economic slowdown and 
provide demand for 5,400 new airplanes 
over the next 20 years. Airbus, Tianjin 
Free Trade Zone Investment Co Ltd and 
Aviation Industry Corp of China signed 
an agreement in July to build the center 
in the northern port city. The center 
will work on assembled A330 aircraft's 
cabin decoration, painting, test flights 
and delivery. Despite China's economic 
slowdown, aircraft manufacturers -- like 
Airbus and Boeing -- remain buoyant 
about the long-term demand for air travel 
in the country. 
Melbourne Delegation 
Visits Tianjin, Reaches Eight 
Agreements

Led by the Melbourne mayor Robert 
Doyle, a Melbourne delegation visited 
Tianjin, and was warmly welcomed 
by Tianjin mayor Huang Xingguo on 
February 29th. Huang said the visit is 
“pragmatic” and improves relations 
between the two cities. Robert Doyle 
echoed Huang and said that they reached 
eight agreements, and both cities 
achieved fruitful results in urban planning 
and construction as well as sustainable 
development.

General Electric to Develop 
Intelligent City in Tianjin

General Electric’s (GE) innovative energy 
company, currently - a part of its energy 
division - has announced a strategic 
partnership with the Tianjin government 
for developing the city as China's first 
smart city. GE's energy company initiated 
a pilot project for its intelligent lighting 
solutions in Tianjin's CBD area Yujiapu 
and Binhai new area. The project will 
feature GE’s LED intelligent lighting 
system built on the low carbon concept 
in order to develop Tianjin as the first 
green and energy efficient demonstration 
city in China. This installation introduces 
a technology that is likely to generate 
significant energy savings and allow the 
city to shine smarter. The energy efficient 
LED installation base will help the 
city to use and analyze data and create 
new opportunities for city workers and 
residents. 

Tianjin University Hosts the 2016 
Training Programme of Education 
for AUC Officials

 
In order to improve the educational and 
cultural understandings between China 
and the African Union Commission, 
and also to implement the MoU signed 
by Tianjin University of Technology 
and Education and the African Union 
Commission last December, TUTE has 
invited 20 officials from AUC to attend 
the program in China. The program is 
designed to conduct various kinds of 
activities to strengthen the advantage of 
cooperation between China and the AUC.

Bank of Tianjin said to Price USD 
949million IPO Near Bottom End

Bank of Tianjin and its owners have 
raised US$949 million after pricing a 
Hong Kong initial public offering near 
the bottom end of a marketed range, 
according to people with knowledge of 
the matter. The bank and some existing 
investors sold a combined 995.5 million 
shares at HK$7.39 apiece, the people 
said, asking not to be identified as the 
information is private. The shares were 
offered at HK$7.37 to HK$9.58 each, 
according to the lender's prospectus. Bank 
of Tianjin is the first company to price a 
Hong Kong IPO of more than US$300 
million this year, as the Hang Seng 
China Enterprises Index rebounds from a 
roughly seven-year low hit last month.

China Plans to Cut 1.8 Million 
Coal and Steel Jobs

China's workers are starting to feel the 
pain of the global commodities bust. The 
Chinese government said Monday it was 
planning to shed 1.8 million coal and steel 
jobs in an effort to reduce excess capacity. 
Some 1.3 million jobs will be lost in 
the coal sector and 500,000 in the steel 
industry. The cuts represent about 20% 
and 11% of China's coal and steel jobs, 
respectively, according to IHS Insight. 
China's slowdown has triggered a rout 
in global commodities. For years, China 
pumped up its economy by building 
infrastructure and factories, fueling huge 
demand for coal and steel.

FINANCE
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Moody's Cuts China Government 
Debt Outlook to 'Negative' from 
'Stable'

Moody's Investors Service cut its outlook 
for the Chinese government's credit 
ratings, due to growing concerns about 
a slowing economy, shrinking foreign 
reserves and a weakening currency. 
Moody's cut its outlook for China from 
"stable" to "negative", citing the country's 
rising debt burden and uncertainty over 
the government's ability to implement the 
much needed economic reforms. China's 
gross domestic product growth moderated 
to 6.9% in 2015, marking its slowest 
growth in a quarter century, affirming 
that a multiyear slowdown is biting the 
world's second-largest economy harder 
and shows little sign of abating. 

China Resources Beer Gains 
SABMiller Stake in China Snow at 
Bargain Price

China Resources Beer will pay $1.6 
billion (£1.47 billion) to buy out 
SABMiller Plc's (SAB.L) stake in 
their China Resources Snow Breweries 
venture, a much lower price than expected 
and sending shares in the state-backed 
firm soaring by a quarter in value. The 
deal which gives China Resources Beer 
(Holdings) Co Ltd full control of Snow, 
the world's No. 1-selling beer by volume, 
is part of a series of divestments taking 
place to gain regulatory approval for 
Anheuser-Busch InBev (ABI.BR) $100 
billion-plus takeover of rival SABMiller. 
The sale of the 49 percent stake may help 
the group gain regulatory approval from 
Beijing.

China Cuts 2016 Growth Target 
Amid Continued Economy 
Concerns

China has cut its growth target for this 
year to a range of 6.5% to 7%, down 
from 7%, a further sign that the world’s 
second-largest economy is slowing. 
Premier Li Keqiang said in a speech at 
the opening of the National People’s 
Congress parliament, attended by 
3,000 delegates, that among the “main 
development targets” for the nation was 
“GDP growth 6.5% to 7%”. The goal 
had been set at “about 7%” for 2015, but 
expansion came in at 6.9%, its lowest for 
a quarter of a century. China’s leaders 
have traditionally declared the GDP 
goal at an easily achieved level that was 
regularly exceeded, and even then the 
objective is usually approximated to 
provide room for positive spin just in 
case.

Alibaba Affiliate Ant Financial 
Valued at More Than $50 Billion

Investors are hanging a valuation 
of more than $50 billion on Alibaba 
Group Holding Ltd.’s deal-hungry 
financial-services affiliate, the 
latest sign of appetite for China’s 
financial-technology sector.Ant Financial 
Services Group, China’s most valuable 
Internet finance company, is planning to 
raise up to 20 billion yuan ($3.1 billion) 
in its current funding round from a 
clutch of new and existing investors at 
a valuation of more than $50 billion, 
according to people familiar with the 
situation. The round is expected to be 
completed by mid-April, they said.

Oil Giant CNPC, COFCO Ally to 
Boost Sales

China National Petroleum Corp and China 
National Cereals, Oils and Foodstuffs 
Corp have signed a strategic partnership 
agreement to strengthen cooperation 
in their sales network. Under the deal, 
CNPC and COFCO will implement 
comprehensive cooperation in products, 
marketing, membership communication 
and public welfare as well as in new 
business based on a principle of resource 
sharing for mutual benefits.

Law & Policy
China's First Anti-Domestic 
Violence Law Takes Effect

China's first law on domestic violence has 
taken effect, which states that domestic 
violence is no longer considered a 
"family matter," but a legal issue that 
demands action from the courts and 
the police. Figures from China Law 
Society show about one-third of Chinese 
families have dealt with some form of 
domestic violence. The new law defines 
domestic violence as both physical and 
psychological harm inflicted between 
family members, including beatings, 
injuries, restraint or forcible limits on 
physical liberties, as well as recurring 
verbal threats and abuse. Victims and 
those under immediate danger from 
domestic violence can file for a personal 
protection order.

Foreigners to Get Better Legal 
Service

China's top judge has asked the courts to 
improve the legal environment through 
better handling of disputes involving 
foreigners, particularly in the marine 
sector, as the country opens wider to the 
outside world and tries hard to attract 
overseas enterprises. Zhou Qiang, 
president of the Supreme People's Court, 
said it is important for such cases to be 
heard in China, as the number has been 
growing over the past few years, an 
indication of China's growing integration 
into the world economy.

Charity Law Aims for Culture of 
Giving

Chinese lawmakers approved the 
country's first charity law on Wednesday 
at the closing meeting of the annual 
session of the National People's Congress. 
The law, which will come into force in 
September, was ratified by a vote of 2,636 
to 131, with 83 abstentions. The new law 
eases restrictions on the fund-raising and 
operational activities of charity groups, 
tightens supervision of their internal 
management and promises tax benefits 
for the sector. The law has been hailed as 
a milestone in efforts to protect charitable 
organizations and stakeholders, including 
donors, volunteers and beneficiaries.

TELECOMS
Firms Set Sights on 5G Networks

Chinese technology companies and 
telecom carriers are speeding up their 
efforts to develop 5G communications 
technology and hope to hold trials in 
2018. The new-generation network, which 
is expected to offer superfast speed, will 
allow users to download an 8-gigabit 
movie in a few seconds and execute tasks 
that are impossible in the 4G era, such 
as autonomous manufacturing and the 
widespread use of robots.

Chinese Phones Pushing Aside 
Apple, Samsung

Move over, Apple and Samsung. The 
next big smartphone might be from 
little-known Chinese brands such as TCL 
and OPPO. Along with other Chinese 
phone makers such as Huawei and 
Xiaomi, Chinese brands have surpassed 
Samsung in China and are encroaching on 
Apple's turf. In the coming years, analysts 
forecast that these cheap Android phones 
with not-so-cheap features will likely 
attract more budget-conscious customers 
in Europe and even in Samsung's and 
Apple's home markets, South Korea and 
the United States.

GENERAL

Blacklist Urged to Halt Invasive 
Species

China should blacklist people who 
habitually carry or mail invasive species 
and other prohibited items across its 
borders, a senior quarantine inspection 
official has suggested. Such a system 
would check the rising number of such 
violations, according to the official, who 
is also a member of China's top advisory 
body. Information on those who are 
blacklisted should be shared between 
departments, including the Entry-Exit 
Inspection and Quarantine Bureau and 
visa-issuing departments

Uber to Get More Women on The 
Road

China Women's Development Foundation 
and Uber China have launched a joint 
initiative to encourage more women to 
work. Its first activity was the weekend 
before International Women's Day 
on March 8, when women are being 
asked to work as Uber drivers for the 
day, during which their income will be 
donated to one of the foundation's many 
charitable causes. Passengers will also 
be encouraged to donate to the program 
through the payment section on Uber, and 
it is hoped the promotion will also inspire 
more women to start their own online 
businesses.
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 5.4
Industrial production in China 
grew by 5.4 per cent in the first 
two months of the year, down 
from the 5.9 per cent growth seen 
at the end of 2015.

 60.1
China was recently announced 
as the world’s leading cultural 
exporter according to UNESCO’s 
Institute of Statistics. China’s cultural 
exports stood at $60.1 billion.

 5400
In a recent press conference in 
Beijing, President of Airbus China, 
Eric Chen spoke of an optimistic 
outlook for China’s aviation market 
as Airbus expects to provide 5,400 
new airplanes by the year 2020

 4.7
Profits of China’s central State-
Owned Enterprises (SOEs) grew 
by 4.7 per cent in January and 
February of this year.

 8
According to a report by the 
Economist Intelligence Unit on 
the most expensive cities to 
live in the world, eight out of 60 
were Chinese Mainland cities. 
At number 11 was Shanghai, 
followed by Shenzhen and Beijing.

700
700 billion yuan will be invested 
in improving Internet systems 
nationwide in 2016 and 2017 as 
efforts to develop 5G technology 
continue to be boosted. In 
addition, an extra 140 billion yuan 
will be invested in improving rural 
connectivity by the year 2020.

1,629
As part of the draft outline of 
China’s 13th Five-Year Plan, an 
announcement was made 
about plans to build another 
railway connecting China and 
Tibet via Chengdu to Lhasa. The 
new rail track is estimated to be 
1,629km long, and it would take 
only 15 hours to travel between 
the two cities by train.

726.6
The total figure for new bank 
loans dropped to 726.6 billion 
yuan in February, beating market 
expectations after January’s 
record high of 2.51 trillion yuan.

CHINA IN THE WORLD
Adidas to Open 3,000 New Stores 
in China

German sportswear brand Adidas plans 
to launch 3,000 new stores in China by 
2020, despite a downturn in the world's 
second-largest economy. Adidas's growth 
in China will continue to be "healthy and 
sustainable," said Colin Currie, managing 
director of Adidas Group Greater China. 
"As sports participation continues to 
rise in China, we're optimistic about 
the continued demand for Adidas' sport 
performance and sport lifestyle products."

Beijing Streamlines its Visa 
Procedures

A new online visa and permit application 
service for foreigners in Beijing is set to 
be launched by the city's Public Security 
Bureau. It will simplify procedures 
for obtaining documents and shorten 
approval time.Foreigners will be allowed 
to apply for a visa, a stay permit or a 
residence permit through the public 
service section of the website. After 
filling out an online application form 
and making a reservation, applicants are 
directed to a designated window at the 
department.

China Consumer Day Show 
Targets Fake Online Sales, Food 
Delivery

China's annual consumer rights day TV 
show took aim at online food delivery 
apps, faked online sales and dodgy false 
teeth when it aired late on March 15th, 
but the much-hyped programme unusually 
failed to snag any major international 
firms. The show, similar to the CBS 
network's "60 Minutes" in the United 
States, has previously aimed barbs at 
companies from Apple Inc to Volkswagen 
AG, and can leave global corporations 
and their press teams scrambling to 
respond to allegations after seeing their 
companies named and shamed.
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Economy Economy

Visit us online:
btianjin.cn/160401

April Economy Report
By Andrew Smith

Fi n a n c i a l  c o m m e n t a t o r s 
expected a wave of China-
related news last month and 

they certainly weren’t left lacking 
serious talking points. Rather than 
having to dig around for analysis 
from policy insiders and hedge fund 
managers, the recent Chinese People’s 
Political Consultative Conference 
g a v e  t h e  g l o b a l  m e d i a  a m p l e 
opportunities to hear directly from 
the real movers and shakers in the 
Chinese economy. 

The conference was certainly a 
lively and intriguing affair, which 
culminated in the announcement of 
a new Five-Year Plan that is primarily 
geared towards maintaining an 
average GDP growth rate of 6.5 per 
year from 2016 to 2020. If the official 
targets are met then analysts expect 
to see China grow its gross domestic 
product from the current 67.7 trillion 
CNY to 92.7 trillion CNY by 2020. 
In doing so it is hoped that both the 
average person’s spending power and 
the general quality of life in China 
will increase dramatically over the 
period.

As expected, the highlight of the 
conference --  at  least  as  far  as 

economists and financial minds are 
concerned -- was Chinese Premier 
Li Keqiang’s insightful evaluation 
of the current economic situation 
and his country’s future outlook. 
Not surprisingly the Premier took 
to the stage and delivered a series of 
strong statements to the global media 
in which he repeatedly sought to 
reassure the world that China is still 
on track to become the next global 
economic superpower. 

"We have long-term confidence in the 
Chinese economy and this confidence 
isn't without a foundation," Mr Li said 
at the end of the annual session of the 
Communist-controlled legislature. 
"As long as we persist with reform 
and opening up, China's economy 
won't have a hard landing".

During the question and answer 
s e s s i o n  t h e r e  w e r e  p l e n t y  o f 
opportunities for both domestic and 
international media representatives 
to ask the noticeably well-prepared 
Chinese Premier about some of the 
key economic issues of the day. One 
of the more interesting questions 
came from an American journalist 
who wanted Mr Li’s thoughts on 
U.S.–China relations going forward. 

The Premier’s response was broadly 
optimistic, stressing the need for 
both nations to engage in open 
dialogue about their differences and 
to work together on what he called 
the “areas in which both nations have 
common economic goals”.  Amongst 
the examples he cited was the need 
for both countries to ensure that 
business leaders and investors had 
better access to both markets, which 
will indeed be a very important issue 
in the coming years as more Chinese 
and American capital seeks to make 
its way across the Pacific.

Another key point that was raised 
by a Chinese journalist related to 
the ongoing difficulties some local 
governments are experiencing in 
meeting their pension payment 
obligations. In framing the question, 
the reporter cleverly addressed the 
broader point about “whether the 
central government will stand back 
and take a hands-off approach in 
such situations or will it step in 
to provide assistance”. Once again 
Premier Li insisted that there has to 
be a balanced approach to handling 
p ote nt i a l  e c on om i c  an d  c ro s s 
departmental conflicts. Namely, 
he stated, that local and municipal 

governments must “try their best 
to resolve problems but if they have 
done so and the problem persists then 
the central government will provide 
assistant when necessary”. Although 
the context of the question related to 
a series of local issues it also related to 
the ongoing concerns about China’s 
public debt situation, which some 
international commentators and 
many financial insiders have been 
worried about for some time.

In terms of the data, there really 
hasn’t been a lot of good news to 
report on. According to figures from 
the National Bureau of Statistics, 
industrial production rose by an 
annualised rate of 5.4% in January-
February of this year, the worst 
growth-rate recorded since 2008. 
The most recent data also revealed 
that Chinese exports fell 25.4% in 
February compared with the same 
month last year. It was the biggest 
monthly decline since 2009 and ahead 
of the 11.2% fall recorded in January.

Retail sales in the first two months 
of the year rose by 10.2% - below 
analysts' expectations of a 10.9% 
rise. Zhou Hao, an economist at 
Commerzbank, told Bloomberg 
that the mix of slower industrial 
output and retail spending "gives 
us a worrying picture", adding, that 
"the overall growth profile remains 
gloomy." 

However, Zhou Xiaochuan, governor 
of the People's Bank of China, said 
that the government would be able 
to achieve a target of an average 6.5% 
in GDP growth for the next five years 
without implementing measures to 
stimulate the economy. "Excessive 
monetar y pol icy  st imulus  isn ' t 
necessary to achieve the target," he 
said. "If there isn't any big economic 
or f inancial  turmoil,  we' l l  keep 
prudent monetary policy."

One of the key points that rarely gets 

anywhere near as much coverage as 
it should these days is the regional 
economic disparities in China. An 
interesting study by Jeff Desjardins 
recently highlighted the fact that 
while there is a pronounced slowdown 
in the macro economy there are 
still some incredible pockets of very 
fast GDP growth and development. 
According to the study, the four 
regions that now stand out as the key 
drivers of the country’s future GDP 
and productivity growth are Inner 
Mongolia, Tibet, Chongqing and 
Tianjin. The first two regions are seen 
to be very important going forward. 
Disjardins points out that Inner 
Mongolia -- which saw an average of 
just under 20% annual GDP growth 
from 2005-2010 -- “is extremely 
rich in natural resources. Making 
up 12% of the country’s land mass, 
the region holds 25% of the world’s 
coal reserves and also produces 
rare earths, natural gas, and other 
commodities. Inner Mongolia has the 
highest installed wind power capacity 
in China, and the region is also the 
country’s largest livestock producer”. 
Similarly Tibet  has a wealth of 
untapped resources and it is currently 
undergoing a staggeringly swift phase 
of urbanisation and diversification of 
industries that will be game-changers 
in the medium to long term.The two 

megacities of Chongqing and Tianjin 
are definitely raising the bar right 
now when it comes to overall growth 
and creating economic opportunities. 
Chongqing is a sprawling metropolis 
of more than 30 million people 

which is leading the way in many key 
growth sectors such as automobile 
m a n u f a c t u r i n g  a n d  s t e e l  a n d 
aluminium production. In 2015, the 
city saw outstanding GDP growth of 
11%. Likewise Tianjin, as we all know, 
has long been a world class hub for 
industrial production – particularly 
with regards to hi-tech products. It 
too saw a high GDP growth rate last 
year of just under than 10%. 

The major take-away here is that 
the slowdown, that is undoubtedly 
happening across the economy as 
a whole, is masking some of the 
incredible bright spots of economic 
expansion and development that will 
continue to fuel the Chinese growth 
story over the next decade. As former 
managing editor of Business Tianjin, 
Josh Cooper, pointed out in his 2015 
book The Dragon Delusions, “trying 
to assess the state of China’s economy 
by painstakingly gauging the average 
of the entire country is about as useful 
as measuring the average temperature 
of Europe… we really need to look 
at what is happening on a region by 
region basis if we want to understand 
what the future looks like”.

"We have long-term 
confidence in the 
Chinese economy 

and this confidence 
isn't without a 

foundation," Mr Li told 
once-a-year annual 

press conference
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Winner Takes All
The Battle of Global Logistics Giants
By Michael Dow

Until  recent ly,  the g lobal 
l o g i s t i c s  i n d u s t r y  w a s 
d o m i n a t e d  b y  t h e  b i g 

Western multinationals. There was 
simply no way that rivals in the 
emerging markets could compete. 
These countries had neither the 
infrastructure nor the expertise to 
compete on a global scale. Back in 
2014 an article in The Economist 
pointed out that in China “most 
warehouses are old and not yet highly 
mechanised. Goods are transferred 
up to a dozen times from vehicle to 
vehicle as they make their way across 
the country. There are no cargo hubs 
that help link freight from rail to road. 
The decrepit and overloaded lorries 
that ply the new highways are unable 
to find a return cargo on more than 
one-third of their trips”.  Moreover, 

“The industry is carved into niches, 
making it hard for integrated service 
providers to emerge. Sleepy state-
owned enterprises such as Sinotrans 
and China Post control the markets 

for air freight and domestic post. 
Foreign express-delivery firms are 
salivating over the market, but FedEx 

and UPS, for example, have been 
granted only limited licences for 
domestic delivery”.

However, even in the last couple of 
years China’s infrastructure has come 
a hell of a long way and so too have 
domestic logistics firms. Nowadays 
the Chinese shipping and delivery 
companies are fast emerging as a 
force to be reckoned with, both 
domestically and internationally. 
Amongst the big players in are sector 
are Shunfeng Express, Yunda and 
YTO Express. Within a few short 
years these firms have come from 
the fringes of the industry to become 
multibillion dollar companies whose 
grip on the industry is strengthening 
by the day. 

According to a recent report by 
China Daily, Shanghai YTO Express 
(Logistics) Co. Ltd. is now the largest 
express delivery business by market 
share in China after taking advantage 
of the booming e-commerce industry. 
According to the report, the company 
now employs up to 220,000 workers 
in 20,000 delivery centres across 
China. Yu Weijiao, YTO chairman, 
has turned the company into a driving 
force that has generated billions of 
yuan in revenue. YTO has 84 centres 
in Beijing alone, as the group takes 
advantage of  the  government 's 
decision to realign the economy from 
cheap, mass-produced exports toward 
more sustainable consumer-fuelled 
domestic growth. 

Ma Junsheng, chief of the State Post 
Bureau, said that companies such as 
YTO delivered 14 billion packages 
last year, as China surpassed the 
United States in the sector for the first 
time.

The intense competition is fuelling 
a strong demand amongst these 
companies for working capital. In the 
future there is definitely going to be 
more IPOs coming out of the Chinese 
logistics sector. The next big one looks 

like it is going to be SF Express, the 
firm that already controls up to 30% 
of the Chinese delivery market. If the 
IPOs go well, then these firms will be 
in an even better position than they 
already are to expand domestically 
and internationally.

It  goes without saying that  the 
emergence of these Chinese logistics 
g i a nt s  i s  a  n i g ht m a r e  f o r  t h e 
multinationals that are being edged 
further out of both the Chinese and 
global market. They have always 
been swimming against the tide 
while operating in China. Licenses 
have been granted to firms like DHL, 
FedEx and UPS, but there have been 
significant limitations that have 
reduced these firms’ ability to come 
in and dominate the sector. They have 
historically had problems navigating 
their way through Chinese customs 
procedures, keeping up with local 

regulations and matching domestic 
rivals on delivery times. Above all 
else, it comes down to the huge 
disparity of operating costs between 
domestic and international logistics 
providers. Analysts have pointed out 
that the delivery of certain goods 
on the mainland can be done 50% 
cheaper by domestic companies than 
by the big multinationals.

During the recent annual gathering 
of China’s most senior policy makers 
it became clear that the focus going 
forward will be on promoting the 
growth of  domest ic  f irms.  The 
message from the central authorities 
was that  foreign onlookers can 
expect to see increased competition 
from Chinese logistics companies. 
"The state champions will become 
particularly important as the economy 
slows and smaller firms get absorbed 
by  b i g ge r  on e s , "  s a i d  A n d re w 
Collier, an independent analyst in 
Hong Kong and former president of 
Bank of China International USA. 
Furthermore, "In future Western 
firms are going to have to f ight 
tooth and nail against the pro-China 
attitude that has permeated the upper 
echelons of the Chinese leadership."

China’s infrastructure 
has come a hell of 
a long way and so 
too have domestic 

logistics firms

There are signs that 
multinationals are 
starting to change 

their tune, particularly 
those operating in the 

logistics sector that 
are seeing domestic 

rivals flourish
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This profound growth of big domestic 
players is forcing the multinationals 
which operate in China to have a 
serious rethink about their strategy 
going forward. Most importantly it 
is forcing them to consider whether 
or not to halt, or at least significantly 
reduce the amount of resources they 
plough into the China arm of their 
business. Reform of the nation’s 
$18 trillion state sector will focus 
on making companies "bigger and 
better" with mergers and acquisitions 
pivotal, said the State-Owned Assets 
Supervision and Administration 
Commission in March. The plan 
to create national champions is 
undermining the confidence of 
European companies to put more 
investment in China, said Joerg 
Wuttke, president of the European 
Chamber of Commerce. Foreign 
direct investment has remained 
strong for decades as the outlook 
for robust growth in the Chinese 
market has been highly optimistic. 
Now however there are signs that 
mu lt i nat i ona l s  are  s t ar t i ng  to 
change their tune, particularly those 
operating in the logistics sector that 
are seeing domestic rivals flourish.

Unfortunately for these Western 
companies though it is fast becoming 
a more global battleground. As the 
emerging Chinese giants get more 
working capital and more experience 
it looks like they will increasing be 
looking beyond the Middle Kingdom’s 
borders. Yu Weijiao, chairman of YTO 
Express, has recently given strong 
indications that his booming business 
will be expanding internationally 
in the next few years. Last year, the 
group also set up an overseas business 
department and the company has 
registered its trademark in more than 

100 countries. "About 20 overseas 
branches will be established next year, 
in countries including South Korea, 
Australia, the United States, Thailand, 
India, Russia and France," Yu said.
Who knows what the future holds 
in  terms of  the  g lobal  pic ture. 
Although the Chinese f irms are 
looking good at  the moment it 
will be a whole different ball game 
when they have to compete with the 
established international behemoths 
in markets that don’t afford them 
as much state support. One thing is 
for sure though, the way things are 
going this industry is shaping up to 
be one of the biggest commercial 
battlegrounds of the century. That 
isn’t an exciting prospect if you are 
the CEO of a logistics company but 
it should ultimately mean lower costs 
and higher efficiency for consumers, 
which will in turn drive economic 
growth. 

During the most 
recent annual 

gathering of China’s 
most senior policy 
makers it became 
clear that the focus 
going forward will 

be on promoting the 
growth of domestic 

firms

Want to leam more? Contact Murray MacTavish:
murray.mactavish@twu.ca
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From Blueprint to Building 
Developing the Modern International Finance Center
Interview with C M Kwok
Deputy General Manager of Modern Group

With a career  spanning 
more than 20 years, Mr. C 
M Kwok has accumulated 

in-depth expertise in the real estate 
management industry. As Deputy 
General Manager of Modern Group, 
he is now leading on the positioning, 
planning and leasing operations of 
the Modern Group’s latest complex, 
the Modern International Finance 
Center (MIFC) located in the core of 
downtown Tianjin. This month, we 
sought his insights on the property 
development and real estate market 
in the city and what lies ahead for the 
Modern International Finance Center 
building in the coming months.

Ho w  d i d  y o u  e n d  u p  i n  y o u r 
current position as Deputy General 
Manager at Tianjin Modern Group?

Around two thirds of my working 
life has been spent in Hong Kong 
and the remaining time spent in 
Mainland China. I started out in 
property management and later 
had the opportunity to become 
a leasing representative for some 
maj or  proj e c t s  in  Hong Kong . 

Some colleagues made the move 
to Mainland China and offered 
me a role in Shenzhen. I felt it was 
time to explore a new area under 
a different role so began working 
for international real estate service 
provider CBRE as a Department 
Head. I found the role of negotiating 
the best rental prices for potential 
tenants particularly interesting.

Later, I pursued another opportunity 
to work on a 3.5 million square meter 
mixed-use project in Kunming, 
which was the biggest development 
I had ever worked on. It offered the 
chance to work on residential, retail 
and office property development. 
Although the work was challenging, 
i t  w a s  a  g o o d  o p p o r t u n i t y  t o 
experience the differences between 
working for an international firm and 
a local company. 

When I heard about the opportunity 
to work in Tianjin on a landmark 
building based in a prime location, 
I saw this as another way to expand 
my career going from the South 
to the North. The North is totally 
different and presented a new set of 
challenges. 

What are some of the differences 
you have experienced working in 
these different locations?

The difference in weather was an 
obvious dif ference.  Kunming is 
known as the ‘Spring city’ but Tianjin 
by comparison is quite windy. This 
makes construction of  projects 
difficult in some cases because some 
of the work cannot be completed 
under certain weather conditions. 

Another difference I have found is 
that in Northern cities, the leasing 
process is also different. Clients in the 
North prefer to see physical results 
before they can have confidence 
in signing a leasing contract. But I 
have been lucky to work with a very 
supportive team here in Tianjin to 
help secure tenants.

By Annie Ly

We really understand 
the wants and needs 

of clients.
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You are in charge of the leasing 
a n d  s a l e s  o p e r a t i o n s  f o r  t h e 
Modern International Finance 
Center building. How would you 
summarise the main aspects of 
this building to attract potential 
customers?

It is a prime off ice tower and a 
landmark building. Many cit ies 
have an ‘IFC’ but our differentiator 
is the ‘Modern’ twist. We hope that 
the building will attract top tier 
office tenants to use our building, 
both locally and internationally. 
We understand that international 
clients are looking for the best office 
option to provide the best business 
environment for their employees so 
our building must satisfy their needs 
and wants. 

We  w i l l  p r o v i d e  h i g h  q u a l i t y 
‘hardware’ facilities in line with 
top-tier city offices as found in 
places like Beijing or Shenzhen. This 
includes things like air conditioning, 
sufficient luxe lighting and so on to 
satisfy the needs and expectations 
of international clients. However, 
this is something that all prime 
offices should provide so in terms of 
‘software’, we have paid considerable 
attention to ensure the best for 
potential tenants. Jones Lang LaSalle 
(JLL) will run the office management 
side and with special expertise in 
managing super high rise buildings 
in first-tier cities, tenants can have 
confidence in the software the MIFC 
will provide. 

Lastly, we know that factors, such 
as environmental protection and 
CSR, are also of high importance to 
international firms. The Leadership 
in Energy and Environmental Design 
(LEED) certification has been taken 
into account during the design 
process to ensure that the MIFC is a 
green building. 

The International Financial Center 
i s  l o c ate d  in  the  c ore  are a  of 
Nanjing Road which is surrounded 
by many high-end buildings, such 
as Exchange Plaza and Emperor 
P l a z a .  C o m p a r e d  w i t h  t h e 
neighboring competitors, what are 
the main advantages of the IFC?

We are located at the intersection of 
Nanjing Road and Yingkou Road, 
the central core of Tianjin city. 
We have an all-round community 
being surrounded by shopping 
malls and luxury hotels. In terms of 
entertainment and accommodation, 
we can fulfil client needs who want 
to provide their employees with 
quality amenities. Also, travel links 
to Tianjin Train Station or the airport 
are also easy; so it is convenient to 
access nearby cities.

One of our competitive advantages 
is that compared to our surrounding 
competitors, we are a local company. 
Being local, we can provide a quicker 
response to our potential tenants. 
This makes decision making very 
effective.

Furthermore,  our leading team 
have been working in the Chinese 
property market for over 20 years, so 
we really understand the wants and 
needs of clients and are all to provide 
the best office solution to our tenants.

What Tianjin needs to 
do is focus on how to 

position itself.

18 Apr 2016  I  Business Tianjin 19Apr 2016  I  Business Tianjin

Cover Story



Your role requires you to handle 
many aspects during a property 
development project. What is the 
secret to your success in ensuring 
you can juggle a range of tasks?

I think there are three main steps; 
listen more, watch and feel. To listen, 
you must hear what your clients 
are saying. To watch, you must go 
beyond simply scanning the surface, 
but go deeper. To feel, you must be 
considerate of all those involved 
and remember you are working in 
collaboration. You must understand 
everything that is going on in order 
to find the right approach to make 
them fulfil what you want them to 
do. With these three points together, 
you can get the full picture and this 
makes managing a project more 
successful.

What will be the future of real 
estate in China?

R e a l  e s t ate  i s  u nd oubte d ly  an 
important industry for the Chinese 
economy. We will need to keep an 
eye on Central Government as they 
will be the most influential body in 
the real estate industry. Policies will 
dictate financial costs, rental prices 
and will also direct where in China 
will receive most attention. But in the 
current world economy, it is hard to 
predict the future of the industry.

Visit us online:
btianjin.cn/160403

exposure is something we are looking 
to do more of in the near future.

What are the main changes to 
the industry you have seen and 
experienced over this time? Can you 
talk a little more about any current 
trends or new developments you see 
arising in this sector?

China has seen the construction of 
many great buildings in the last few 
years – especially high rise buildings. 
China has a tendency to build very 
tall buildings but I don’t think that 
this trend is something that considers 
the client’s ultimate needs. What the 
industry needs in the future is to be 
more tenant focused the fundamental 
such as safety, security and advance 
technology.

What are some of the key lessons 
you have learne d during your 
time in the role of Deputy General 
Manager of the Tianjin Modern 
City Office building projects? 

To  m a ke  a  proj e c t  su c c e ss f u l , 
particularly for office development, 
you must focus on the construction 
teams so that the project can be 
c ompl e te d  on  t i m e .  S e c on d ly, 
government support is important to 
line up the needs of an organisation 
with local conveniences. Lastly, 
strong communication between the 
management team and the clients is 
essential so that we can provide quick 
responses. This builds confidence 
with the client and commitment 
towards signing a leasing contract. 

To successfully 
manage a property 

development project, 
there are three main 

steps; listen more, 
watch and feel.

How do you envisage the future 
o f  t h e  c i t y  w i t h  i m p o r t a n t 
architectural buildings, such as 
the Modern International Finance 
Center, being built and where do 
you see Tianjin in ten years’ time?

When I first came to Tianjin, to me it 
felt similar to how it was in Shenzhen 
around 8 years ago. 

I believe Tianjin’s city planning 
has great potential. However, what 
Tianjin needs to do is focus on how 
to position itself. With the Jing-Jin-Ji 
initiative linking Tianjin with Beijing 
and Hebei Province, I think this is 
a strong opportunity for Tianjin 
to reposition itself for the future. 
I hope that at least, Tianjin will be 
considered the regional centre of the 
North for financial and economic 
institutions and continue to attract 
these types of companies.

What are some of the challenges 
you faced when taking on this 
project in Tianjin and how did you 
overcome them?

For the office market in Tianjin, 
t he  supply  i s  g re ater  t han  t he 
demand. As one of my main tasks 
and challenges it in my role is to 
find tenants to secure satisfactory 
occupancy for the developers, this 
made things challenging. To do this, 
I think it is important to diversify the 
client base beyond Tianjin and find 
companies from cities such as Beijing 
and Shanghai. Some things we do to 
capture their attention is emphasise 
travel times and the good travel links 
to other cities, as well as factors like 
rental price difference as Tianjin is 
considerably cheaper to rent from 
than other top-tier cities. 

We also work in collaboration with 
Tianjin based commercial chambers, 
providing sponsorship to particular 
events, working with members and 
promoting what the building can 
offer for them. Thinking of new 
activities and events to increase 

Dialogue

A Critical Crossroad
What Lies Ahead For The Chinese Logistics Industry?

Dialogue with Martin Winchell
Managing Director of Schneider Logistics, and
Chairman of the American Chambers of Commerce, Tianjin

As the logistics industry in 
China continues to expand 
and mature, the market is 

currently at a critical crossroads 
which will dictate the direction and 
future of the industry. What is needed 
to allow it to further flourish in the 
future? This month, we received the 
expertise and insights of Martin 
Winchell,  Managing Director of 
Schneider Logistics and Chairman 
o f  t h e  Am e r i c an  C h amb e r s  o f 
Commerce, Tianjin about the current 
state of the industry and what lies 
ahead. 

C o u l d  y o u  g i v e  u s  a  b r i e f 
introduction to yourself and how 
you ende d up in your current 
position as Managing Director of 
Schneider Logistics? 

I have been with the Schneider 
organizat ion s ince  2001.  I  was 
initial ly based at our corporate 
h e a d q u a r t e r s  i n  G r e e n  B a y, 
Wisconsin; spending 4 years working 
in various roles. One of those roles 
was to help develop our international 
expansion strategy. In 2005, we 
decided to expand to China. “If you 
believe in the strategy, you are going 
to China to implement it” was how 
the offer was presented to take my 
current role.

You were responsible for the entry 
of a major logistics organization 
into the Chinese market. This could 
not have been an easy task. As a 
Managing Director, what has been 
the secret to your success? 

I moved to Shanghai in 2005 with 
the belief that I knew a lot about 
China. Luckily,  we had a broad 
network of advisors, partners, and 
suppliers that showed me how little I 
really knew. Our status as a privately 
held company also allowed us to be 
more patient and adaptable. After 
our initial strategy proved to miss 
the target on what our customers 

really wanted, we quickly adjusted to 
build a ground transportation based 
logistics company. We also developed 
as  a  loca l ized company.  Whi le 
borrowing from our long history, 
we used a mix of local management, 
technology, and operating practices 
for a standalone solution built for 
China.

We work to partner 
with our clients to 
insure they have 

competitive products 
that meet the 

consumer’s needs.

By Michelle Port
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Dialogue
Some of the core aims of Schneider 
L o g i s t i c s  i n c l u d e  d e l i v e r i n g 
str ateg ic  business  va lue  from 
supply chains and operating with 
precision and efficiency. How does 
the organization ensure these aims 
are delivered to its customers? 

Throughout history, all great societies 
had transportation as a competitive 
advantage. The movement of people 
and/or  goods was  required for 
development and commerce. Look 
at the changes in China over that 
past 10 years with high speed rail 
and improved air network; it has 
forever changed people lives.   The 
same is true if you apply it to cargo 
movement.  While China is still 
under-developed in this sector, we are 
at a critical inflection point. Further 
improvements are needed across the 
supply chain to ensure that domestic 
consumption truly takes over as the 
key driver in economy.  We work to 
partner with our clients to ensure 
they have competitive products that 
meet the consumer’s needs.

What makes Schneider Logistics 
u n i q u e  f r o m  o t h e r  f o r e i g n 
multinational logistics companies 
working in China? 

Firstly, we are one of a handful of 
logistics companies that focus solely 
on the China’s domestic market.  
We do very limited international 
logistics. Secondly, we are set up 
to only serve China with a specific 
solution built for the challenges of 
China, which gives a clear focus 
and niche that is not filled by other 
foreign companies. 

For many businesses, both foreign 
and domestic, pollution and air 
quality in China is highlighted 
as a key concern for workers and 
impacts on the appeal of investing 
here. How does Schneider Logistics 
work to address issues such as air 
quality and carbon emissions in its 
logistics operations?

The logistics industry is a highly 
competitive industry with fuel as a 
major cost factor. We simply must be 
efficient with our operations or we 
cannot survive. We are experimenting 
with alternative fuel vehicles while 
also developing greener options 
such as rail or intermodal. Emission 
standards are developing rapidly and 
reaching the international standards. 
The largest challenge will be to deal 
with congestion which causes idle 
time and increased emissions. 

What issues must the industr y 
overcome to improve the growing 
logistics sector to help it to flourish 
in China? 

The biggest issues remain with lack 
of standards and enforcement of 
regulations. It is true that the Chinese 
market is fragmented but that is 
true over all large domestic markets 
like the United States or Europe. 
A more structured industry would 
allow larger players to emerge with 
common set of standards that would 
drive efficiency for cargo shippers 
and consumers alike.

In  re c ent  y e ar s ,  t h e  l o g i s t i c s 
industry in China has diversified 
b e y o n d  d o m e s t i c  C h i n e s e 
companies, with many companies 
from overseas looking to establish 
themselves as market players too. 
What is the future of the logistics 
industry in China? 

We  m a i n l y  p a r t i c i p at e  i n  t h e 
domestic sector of the market. This 
portion is still dominated by Chinese 
firms, both state-owned and private 
companies. It will be interesting to 
watch as “one belt, one road” and 
related initiatives take hold, to see if 
more Chinese companies expand or 
more cross-border mergers occur. 
Given the less then healthy industry 
in China, consolidation should pick 
up the pace in the coming years.

Tianjin has ambitions to be a key 
economic hub in Northern China. 
With initiatives such as the Tianjin 
Free Trade Zone and other plans 
to further develop the city, what 
role do you see the logistics sector 
playing in helping Tianjin realizing 
this goal? 

We have been headquartered in 
Tianjin since 2006. We have strong 
b e l ie f  in  Tianj in  as  a  reg iona l 
logistics hub.  The integration of 
Beijing-Tianjin-Hebei should be seen 
as a great opportunity for Tianjin 
to further develop key industries 
including the logistics sector.

Large cities like Tianjin, Beijing, 
S h a n g h a i ,  G u a n g z h o u  a n d 
Shenzhen are recognized as well 
established logistics centers in 
China. What are your thoughts 
on re cent  trends  for  log istics 
companies moving and establishing 
operations away from these centers? 

Clearly the maturing of these cities 
is changing the landscape of the 
industry.  The costs to operate and 
the inability due to land or traffic 
restrictions to operate are causing 
companies to seek lower cost centers.  
The development of infrastructure, 
less of a migrant workforce, and fast 
growing 3rd or 4th tier cities are 
leading more companies to expand 
distribution networks. Furthermore, 
E-commerce is reaching more and 
more people in smaller and smaller 
cities creating both challenges and 
opportunities for logistics companies.

You are also the Chairman of the 
Tianjin Chapter of the American 
Chambers of Commerce. Could you 
give us a brief overview of what the 
Chambers does and the services it 
provides its members?
 
I  h av e  b e e n  a  m e m b e r  o f  t h e 
American Chamber of Commerce 
dating back to my arrival in Shanghai 
in 2005.  The American Chamber 
advocates, on behalf of its members, 
the key issues to the central and local 
governments in China as well as the 
U.S. government. Most importantly 
it provides a platform for member 
companies to acquire information, 
get training and to network with 
like-minded executives.

AmCham Tianjin hosts  several 
key events throughout the year 
including: a Business Climate Survey, 
an Annual “white paper” addressing 

range of issues faced by members, a 
4th of July Charity Golf Tournament 
and a monthly executive breakfast 
series. Coming in May is our Annual 
Appreciation Dinner for the Tianjin 
Government.

What does your role as Chairman 
entail and how has the expertise 
you have developed in the logistics 
industry helped you to lead this 
organization in Tianjin?

My job as chairman is to help lead the 
executive committee in its support 
of our staff and members. Schneider 
Logistics has offices in 25 cities in 
China but we are headquartered in 
Tianjin. This is a unique situation 
allowing me to sell Tianjin while 
travelling around China. At the same 
time, I bring a broader perspective to 

members in Tianjin. My work with 
our company’s government affairs 
team in China is particularly helpful.

You have been working in China 
for over 10 years. What are the 
main changes you have seen and 
experienced over this time? 

Some of the earliest advice I received 
was that; “the longer you are in China 
the more confusing it becomes to 
manage”.  I can testify to the reality 
of that.  While the development in 
China has been unprecedented, it 
has led to more difficult challenges 
to solve. The ability to be adaptable 
and flexible in your business model 
is even more relevant than 10 years 

While borrowing 
from our long history, 

we used a mix of 
local management, 

technology, and 
operating practices 

for a standalone 
solution built for 

China. Innovation and 
efficiency will no 

longer be buzz words 
but will be survival 

tactics.

ago.  In some ways it was easier as 
China cruised along with 10%+ GDP 
growth. With the “new normal” 
settling in, we are all going to find 
tougher competition for less growth 
opp or tunit ies .  Innovat ion and 
efficiency will no longer be buzz 
words but will be survival tactics. 
China still holds a great deal of 
promise for those companies capable 
of  navigating the rapid pace of 
change.  Then again, maybe the pace 
of change is not different just the 
landscape is forever different. 
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Five Sectors That Usually 
Continue Paying Out During 
the Bad Times
Everybody is feeling the pain 

r i g ht  n ow,  r e g a r d l e s s  o f 
where their money is parked. 

Commodities are rock bottom, equity 
markets are on a knife edge and 
the so-called high interest savings 
accounts aren’t worth bothering with. 
The geopolitical crises and economic 
slowdowns around the world aren’t 
making the situation any better. The 
simple fact is that relatively stable 
income producing assets that steadily 
gain value over time are much harder 
to come by than they were a decade 
or so ago. That being said there 
are a few sectors which have stood 
the test of time and have proven 
to be reasonably safe havens for 
income investors during the worst of 
economic circumstances.

REITS
There are many reasons why real 
estate investment funds should 
comprise a decent portion of any 
serious investor’s portfolio. Not 
only are these funds forced by law 
to pay out a very high percentage 
of all returns to shareholders, they 
also provide a very good hedge 
against volatility in stock and bond 
markets. It is a simple fact of life that 
in any kind of economy people and 
companies still have to utilise rental 
property. In fact there have been 
times in which economic downturns 
and housing price collapses have 
increased demand for rental space. 
As Joe Light of  the Wall  Street 
Journal points out, “REITs often 
move in a different direction from 

stocks or bonds. In the past three 
decades, REITs’ rolling 36-month 
correlation with other stocks—a 
measure of whether their returns 
moved independently of one another, 
or in tandem—has ranged from 0.89 
to negative 0.16. A value of 1 would 
mean that they moved in perfect lock 
step, whereas a negative value means 
stocks rose when REITs fell and vice 
versa”. This combination of producing 
consistent income – in many cases 
a very high yield – and the diversity 
aspects of this asset classes make 
them a superb option during the bad 
times.

Pharmaceuticals
This particular sector has always 
been a favourite amongst the more 
risk adverse investors. This industry 
is due to see strong growth for the 
foreseeable future, particular as 
demand from emerging markets 
continues to soar. There are certainly 
some considerable risks involved with 
betting big on the small caps that are 
looking to break out onto the global 
stage with the next new wonder drug, 
but betting on the big established 
players in the global pharmaceutical 
market is a wise move. That’s because 
this is one of those heavily-regulated 
sectors in which those firms that have 
the economies of scale, the established 
customer base, the patent protections 
and all of the other advantages are 
in a much better position to take 
advantage of new opportunities 
around the world. 

I n  a d d i t i o n  t o  h e l p i n g  o t h e r 
companies save money and society 
stay healthy, the pharmaceutical 
i n d u s t r y  i s  o n e  o f  t h e  t o p 
performers in terms of net profit. 
Pharmaceutical companies have 
the highest profit margins across 
the main industrial sectors, beating 
out banks, carmakers, oil and gas 
and media. According to a Forbes 
report, in 2013 the pharmaceutical 
industr y  had an average prof it 
margin of nearly 20 percent, with 
American pharmaceutical giant Pfizer 
(NYSE:PFE) achieving an incredible 
profit margin of 42 percent. With the 
world aging quickly and the citizens 
of  emerging market  economies 
having more disposable income 
year-on-year, the future looks pretty 
stable for this sector, which will serve 
investment portfolios well.

Telecoms
While it might not be the most stable 
of sectors, the telecommunications 
space is definitely worth a gander 
if you are looking for a decent and 
consistent yield on your investments 
during downturns. "We think the 
relative appeal of telecom stocks is the 
stable cash flow generation, minimal 
to zero exposure to European markets 
and above-average dividend yields," 
said S&P Capital IQ analysts in a 
recent research note. Telecom stocks 
are paying an average 4.8-percent 
yield, which is attractive to most 
investors right now, given the low-rate 
environment, and they range as high 
as Windstream's hefty 10.6 percent.

By Michael Dow
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Historically the telecom sector has 
been one of the highest dividend 
yielding industries in the S&P 500 
Index, a trend which looks set to 
continue for some years to come. 
Many of the telecommunication 
sector's members appear to still have 
some upside as several firms digest 
recent acquisitions while the industry 
consolidates. They're also benefiting 
from the healthy, but slowing, growth 
in the number of wireless device 
subscribers and their increasing 
dependence on their services, which 
is boosting chargeable minutes.

The Big Financial  Players and 
Insurers
Investing in the financial sector 
during a time of economic turmoil 
might sound completely counter 
intuitive. Again, this is another one 
of those sectors in which the small 
cap space becomes a very risky asset 
class during a bear market, but many 
of the bigger fish in the pond tend to 
still offer good long-term value for 
money and tasty dividend yields. That 
is partly because the big banks and 
other financial institutions generally 
operate on high margins and in the 
last few years have benefited from the 
whole ‘too big to fail’ phenomenon 
which has served to shield them from 
complete catastrophe. 

Some of the higher yielders in this 
sector after the 2008 financial crisis 
were banks like Barclays, HSBC and 
Standard Chartered, all of which 
managed to stay afloat despite the 
wave of bankruptcies,  and even 
managed to maintain solid dividend 

yields of 4-6% percent during the 
bad times. Even though the global 
economy is  heading  towards  a 
downturn, these big financials look 
set to continue paying out to their 
shareholders.
Insurance companies are also well 
known for giving out reliable and 
juicy dividend yields come rain or 
shine. Like the banks they always 
take a sizable hit whenever there is a 
recession or a bear market, but they 
remain very cash flow intensive as 
people and companies alike still need 

coverage during the bad times. This is 
definitely a sector to park some cash 
in right now.

Energy and Utilities
Note: we are not talking here about 
the oil companies whose profits have 
been decimated by rock bottom crude 
prices; although some firms like Royal 
Dutch Shell PLC have somehow 
managed to keep paying investors. 
By energy and utilities we mean 
those well established companies that 
have a firm grip in both developed 
and emerging markets. Of course 
they are exposed to competition and 
fluctuations just like everyone else 
but at the same time they benefit 
from a reliable source of demand 
around the clock. In the last few 
years the pay outs from some of the 
utility companies in Europe and 
North America have been especially 
enticing. Those looking for shelter 
from the upcoming sell off showers 
would be well advised to give this 
sector a good look.

Pharmaceutical 
companies have the 
highest profit margins 

across the main 
industrial sectors, 

beating out banks, 
carmakers, oil and 

gas and media.
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 Stocks and Shares

Last October,  as U.S.  oi l  prices 
seemed to be stabilizing around $45 a 
barrel, some bullish traders chuckled 
at the notion of U.S. shale firms racing 
to hedge production at what they 
thought was the bottom of a 19-month 
rout. Now, a handful of producers, 
such as Anadarko Petroleum (APC.
N), which sporadically hedges in 
large chunks every few quarters, 
and, surprisingly, natural gas giant 
Chesapeake Energy (CHK.N), may 
have the last laugh. They were among 
the few to increase hedging in the 

fourth quarter, according to a Reuters 
analysis of filings from the largest 
shale firms. That group locked in 
prices for nearly 38 million barrels of 
future production just before crude 
tumbled a further $15 a barrel in the 
early weeks of 2016. However, the 
figures show that, taken together, the 
28 analysed companies ended the 
quarter with some 28 million fewer 
hedged barrels, totalling 291 million, 
than when they started. 
Source: Reuters

French Connection posts bigger full-year loss

Fooled by oil's false bottom, most US shale firms skipped hedging in fourth quarter

Sony buys out Michael Jackson music venture stake

French C onnec t ion  Group Plc 
reported a bigger full-year loss after 
its spring and summer collections 
failed to capture the imagination of 
shoppers in a fiercely competitive 
UK fashion market. The company's 
shares fell as much as 11.7 percent on 
Tuesday to their lowest in more than 
two months.
Mo r e  t h a n  t h r e e  y e a r s  i n t o  a 
turnaround plan, French Connection 
has struggled to restore its ebbing 
popularity on Britain's high streets. 

The company attributed its bigger 
2015 loss to "poor performance" in the 
first half of the year. Fundamentally, 
the poor performance of Spring 15 
was all down to the collection." The 
company has since made changes 
to its in-house team of designers, a 
spokesman said. 
Source: AFP

Sony is paying Michael Jackson's 
estate $750m (£526m) for the late pop 
star's share of a joint music publishing 
venture that it does not already own.
Jackson held a 50% stake in Sony 
ATV Music Publishing as part of a 
business partnership that began in 
1995. The purchase will give Sony the 
rights to about three million songs, 
including works by the Beatles, Bob 

Dylan and Taylor Swift. However, the 
deal does not include Jackson's master 
recordings. His estate will maintain 
its holdings in Mijac Music, which 
owns all the songs written by Jackson, 
as well as EMI Music Publishing.
Source: BBC

Real Estate 

Tianjin retail market:
Bigger and better, more about experience,
less about shopping
By Lesley Chai, Senior Analyst at JLL Tianjin Research

The Ti anj in  re t a i l  market 
experienced many changes 
during 2015. Five department 

stores closed, including Far Eastern, 
Parkson and LaVita, making people 
concerned about the retail market. 
However, another five shopping malls 
completed and entered the market in 
the same year. If we compare the stock 
change – 200,000 sqm of department 
store space withdrawn and more than 
500,000 sqm of new shopping mall 
supply space added – it shows two 
basic truths. First, the retail market 
in Tianjin keeps expanding and 
developing and second, shopping 
malls play a more important role 

in the retail market.  For clarity, 
department stores are largely run 
by a single operator such as Lotte, 
Isetan or Robbinz, with merchandise 
arranged by category such as men’s 
or women’s clothing and brands less 
clearly separated, whereas most malls 
are larger, generally have brands 
physically separated into different 
stores and have more common space 
and entertainment elements.

In addition to total stock of retail 
space growing, the average size of 
individual malls is also growing. 
By end-2015, the average GFA of 
the 25 shopping malls we track in 

Tianjin was 90,246 sqm, larger than 
the average Gross Floor Area (GFA) 
in 4Q12, which was 89,681 sqm. As 
more large projects, such as SM City 
Tianjin, come on to the market, we 
forecast that by 4Q18, the average 
size of a shopping mall will reach 
105,212 sqm.

Growing retail sales, disposable 
income and increasing retailers’ 
d e m a n d  h a v e  r e s u l t e d  i n 
international developers focusing 
on Tianjin as a market to develop 
malls. Foreign developed projects 
will account for 42% of the stock by 
end-2018, versus the current 24%. 
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The increase of new developers and 
the emergence of e-commerce will 
mean an increasingly competitive 
retail market.

We looked at a sample of 12 of the 
newer malls to see if we could see any 
trends in tenant mix and how these 
new malls are positioning themselves. 
The results are below:
 
Tenant types:
The top four categories together 
accounted for 84.3% of space in the 
malls we examined.
• Food & beverage (F&B), fashion, 
household and entertainment were 
the top four categories in terms of 
occupied space.

These results reflect much of how 
malls work today, these larger formats 
focus on getting shoppers into the 
malls and hopefully offering a range 
of activities that will encourage 
them to spend longer there.  There 
are places to eat, things to entertain 
and locations to shop for a range of 
products.

To increase shoppers’ spending at 
malls, landlords still need to rely on 

fashion stores and other sectors such 
as accessories, beauty and jewellery. 
Although the  e f fec ts  of  onl ine 
shopping affected the fashion sector 
the most, the sector still accounts for 
23.9% of space, making it the second 
main tenant category in shopping 
malls.

Entertainment
Entertainment plays an important 
role in being both an anchor for the 
mall to get shoppers through the 
door, but also to give them a reason 
to stay longer. Of the 12 malls in 
our sample, 11 had cinemas and 
five also had ice rinks.  Additional 
entertainment anchors included kids’ 
activity centers, KTVs and video 
arcades.

W i t h  s o  m a n y  m a l l s  h a v i n g 
entertainment elements, that alone 
will be not be enough to differentiate. 
Joy City, the popular shopping mall 
achieved the highest retail sales 
in 2015 and has both fashion and 
F&B  as well as some entertainment 
anchors, including an ice rink and a 
cinema, but the landlord also pays 
attention to adding new, creative 
theme blocks. Three of these have 
included areas known as Cheer 
Market, No. 5 Parking and IF Street 
which opened in rapid succession 
and offered interesting designs or 
multiple small brand formats that 
not only gave shoppers a unique 
shopping experience, but helped 
produce free publicity for the mall 
and helped set it  apart from its 
competition.

Other findings included:
• Accessories, electronics, beauty and 
jewellery tenants take up less space in 
malls.
• More jewellery and beauty brands 
open stores in traditional department 
stores ,  as  target  customers  for 
jewel ler y are older people who 
prefer  shopping in department 
stores; beauty brands, however, lose 
some young shoppers to online 

Source: JLL, Research Tianjin, 4Q15

First, the retail market 
in Tianjin keeps 
expanding and 
developing and 

second, shopping 
malls play a more 

important role in the 
retail market.
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shopping and shopping overseas, 
which are becoming more everyday 
occurrences.
• Beyond these nine main categories, 
6.6% of occupied space was leased 
to kids’ related stores that fell into 
the various other categories.  Being a 
specialist in kids related brands has 
also become somewhat of a selling 
point for some malls. 

Fashionable or Practical
We often hear that all of the malls 
look alike, but our analysis of our 
sample malls shows they fit into 
at least two main categories.  The 
malls that most people think of first 
(Galaxy Mall, Joy City, Riverside 66 
and also iShine City) are focused on 
fashion, with around one third of 
their space dedicated to this tenant 
type.  Whereas mall located in more 
residential areas (Aeon Meijiang, 
Delight City and Wanda Hedong) 
have a large portion (nearly 40%) of 
their space dedicated to household 
goods retailers such as Vanguard and 
Suning.

This also highlights that even though 
there has been an increase in malls, 

with different tenant mixes, they will 
appeal to different customers types so 
actually not all malls are competing 
with all other malls.  There may be 
some winners and losers when it 
comes to fashion, but there is ample 
room for many different residential 
neighborhoods to have their own 
‘local’ mall emerge to deliver basic 
services and a quick weekend meal.

Outlook
Based on the new mall openings over 
the past few years and the pipeline 
of more to come, we expect a couple 
things to happen.  We expect most 
Tianjin residents will find a mall near 
their home that has the basics and 
becomes their regular location for 
standard retail purchases.  We also 
expect to most consumers to find 
one or two malls to become their 

Growing retail sales, 
disposable income 

and increasing 
retailers’ demand 

have resulted 
in international 

developers focusing 
on Tianjin as a market 

to develop malls.

destination shopping location when 
it comes time to find the newest 
brands or visit a new brand.  There 
will continue to be a great deal of 
competition between malls, but there 
is still plenty of room for a number 
of  players to dominate specif ic 
geographies and specif ic niches 
within the Tianjin market.

Source: JLL, Research Tianjin, 4Q15

Source: JLL, Research Tianjin, 4Q15
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Introduction to the Growth of Popularity 
& Counterfeiting of Wine

“Wine is one of the most civilized 
things in the world . . . it offers a 
greater range for enjoyment and 
appreciation than, possibly, any 
other purely sensory thing.”
Ernest Hemingway

Wine. The Greeks honoured 
t h i s  s a c r e d  b e v e r a g e 
with its own deity ; the 

Christian faith honour it as part of 
the sacred rite of Eucharist; and today, 
the history and quality of less ancient 
vintages have created a thriving trade 
around the world.

Making up the majority of what the 
wine industry now calls the “Old 
World”, Europe combines a rich 
history of viticulture and winemaking 
w i t h  m o d e r n  t e c h n o l o g i c a l 
innovation. In recent years, Europe’s 
love of wine has proved especially 
infectious to developing palettes 
in East Asia, and over the last few 
de cades  C hines e  consumpt ion 
has surged, overtaking France as 
the largest consumer of red wine 
worldwide. That being said, room 
for growth in China remains, as 
the Chinese continue to lag behind 
other nations in terms of individual 
consumption; in 2013, France’s 51.9 
litre per capita consumption dwarfed 
China’s mere 1.5 litres. 
Europe’s old guard wineries seem 
well-poised to capitalise on this 
growth. They have spent hundreds 
of years perfecting their craft, and 
European ‘old world’ wines are sought 
after around the world. As a result, 
Chinese consumers primarily turn to 
Europe to slake their thirst for foreign 
wines— with the Middle Kingdom 

relying on European imports for 65% 
of its foreign wine trade. French reds 
are in particular favour, with 48% 
of China’s imported wines starting 
l i fe  on French v ines ,  a lthough 
wine produced in Germany, Spain, 
and Italy also enjoys considerable 
p o p u l a r i t y  a m o n g s t  C h i n e s e 
consumers .

Howe ve r,  i n  s p i t e  o f  Eu rop e’s 
advantages, Chinese consumers still 
show a preference for domestically 
produced wines and more than 80% 
of wine consumed within China is 
produced domestically. According to 
independent critic and wine expert 
Jancis Robinson (MW) , quality alone 
does not account for this disparity. 
Robinson, widely regarded for  her 
independent critique and support 
of new industry and independent 
wineries, has routinely visited China 
over the past decade to sample the 
country’s developing vintages. As 
such Jancis is uniquely qualified 
to comment on the development 
of Chinese wines, and tells us that 
though Chinese winemaking has 
improved greatly in recent years, 

most producers still lag behind the 
established vines and vintners of 
Europe in terms of quality.

There is of course something to 
be said for the effect of price on 
consumpt ion.  However,  whi ls t 
historically European wines have 
been more expensive than their 
Chinese competitors due to import 
taxes and shipping costs ,  these 
prices are now falling in line with 
many Chinese brands. With this 
barrier removed, the simple truth 
is that European wine brands are 
suffering irreparable damage to the 
reputation of their products amongst 
the developing palates of Chinese 
consumers, inflicted by rampant acts 
of counterfeiting. 

In vino veritas?
Silently, over the past few decades, 
t h e  C h i n e s e  w i n e  m a r k e t  h a s 
b e c o m e  a w a s h  w i t h  f a k e s . 
Counterfeit investigations specialist 
and attorney Nick Bartman has 
had over 25 years’ experience in 
investigating counterfeiting and 
shutting down infringers and has 
spent the past six years tracking 
d o w n  w i n e  c o u n t e r f e i t i n g  i n 
China.  His  invest igat ions  have 
turned up an astonishing volume 
of counterfeit wines, ranging from 
cheap knockoffs sporting absurd 
claims (such as a French Bordeaux 
purportedly produced by a chateau 
i n  L u x e m b o u r g )  t o  f a r  m o r e 
sophisticated fakery which even the 
original wine’s producers have trouble 
detecting . 
Bartman and other experts in the field 

Though Chinese 
winemaking has 
improved greatly 
in recent years, 
most producers 

still lag behind the 
established vines and 
vintners of Europe in 

terms of quality.

By Alex Bayntun-Lees, 
Project Executive China IPR SME Helpdesk

IPR
estimate that as many as one in three 
bottles of purportedly ‘foreign’ wine 
in China are fake . Inevitably, even the 
best fakes fall far below the standards 
of quality which would be expected of 
European wines, severely damaging 
the reputation of European producers 
amongst Chinese consumers. 
D u e  t o  a  h i s t o r i c a l  l a c k  o f 
understanding of Chinese IP rights, 
and resultant failure to act early 
to counter this tsunami of illicit 
labelling, the wine industry now 
faces the daunting task of tackling 
an established and sophisticated web 
of infringers, or risk losing valuable 
ground in a rapidly developing 
market.

A framework for action
Despite the seemingly grim state of 
counterfeiting in the Chinese wine 
market, European producers are 
not without recourse. Over the past 
few decades, Chinese legislators 
have built a comprehensive legal 
framework around IPR protection 
and enforcement. Despite the western 
media’s negative outlook on Chinese 
IP protect ion,  the mechanisms 
for registration, protection and 
enforcement of intellectual property 
are more accessible to European wine 
makers than many believe.

Furthermore, Chinese authorities 
themselves are especially keen to 
crack down on counterfeiting of 
wine, motivated by both IP as well as 
health concerns. Much of the liquid 
found within counterfeit bottles is 
of substandard quality or has been 

found to be “Frankenwine”, produced 
entirely by chemic al and laboratory 
methods, never even seeing a grape, 
let alone a French vineyard . 

Despite the ready ally present in the 
Chinese government and Chinese 
wineries , the European winemaking 
industry must band together and act 
promptly on this issue. Our sources 
in the European wine trade have 
all reported a reluctant acceptance 
of Chinese piracy in the European 
w i n e  i n d u s t r y.  Wi t h  C h i n e s e 
counterfeit wines now leaking to 
the West however, it is crucial that 

producers act to stem the flow. The 
IP framework is established in China, 
and protection and enforcement of 
rights are not only available, but also 
more accessible than ever before. 
All that remains is for European 
producers to take the fight to the 
infringers and work with the local 
authorities to assert their rights on 
Chinese soil.

Over the past few 
decades, Chinese 

legislators have built 
a comprehensive 
legal framework 

around IPR protection 
and enforcement.
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Gamification Marketing 

In recent years, gamification has been a big buzz word in a number of 
industries and sectors. From education and marketing to even politics and 
health, the concept is gaining momentum. In a survey from last year, 87 

percent of retailers said they planned to use gamification to engage customers 
within the next five years. A look at the numbers shows that the global market 
for gamification is red hot. The market is expected to reach USD 5.5 billion 
by 2018 and USD 10 billion by 2020, an increase of almost 100% in just three 
years. 

So what exactly is gamification? Gamification refers to the “the application of game-design elements and principles in 
non-game contexts”. Basically, trying to turn something into a game to improve user engagement, flow, learning, ease of 
use and productivity. In marketing, gamification is being leveraged in order to drive adaptation, engagement, awareness, 
loyalty, sharing, and also sales. This is being done by applying game design thinking within the marketing mix to make it 
more fun and engaging. If you are considering this for your marketing mix, there are a number of companies out there – 
such as Bunchball, BigDoor Media, Badgeville and Gigya -- that deliver services and solutions. Below are a few common 
ways that game mechanics are being implemented within marketing. 

Badges

Leaderboards

Rewarding loyal long-term customers with digital badges is a simple way to 
engage and motivate customers to interact with your brand in various ways. 
Everyone enjoys earning achievements and receiving recognition and praise 
for one’s efforts. A badge system allows consumers receive a digital badge every 
time they fulfill specific requirements. This incentive can be a fun way for your 
customers to engage with your brand while being recognized and rewarded 
for their efforts. Foursquare, a location-based social media website, has been 
giving out badges to its users for years. Badges can be earned for accomplishing 
a number of different challenges such as checking in to 10 different locations, 
checking in at the same place three days in a row, or checking in with five of 
your friends.

Leaderboards are a way for users to track their performance relative to other 
users and groups. They are a visual display that highlight the top performing 
users and where you stand against them. The desire to appear on a leaderboard 
drives users to earn more achievements, in turn fueling a deeper engagement. 
Bonapp, a food review app based in Shanghai, utilizes a monthly leaderboard 
where users can obtain points for writing reviews, uploading images, and 
commenting. Those at the top of the leaderboard at the end of the month 
receive free meals, gift certificates, and other give aways. 

 By Justin Toy
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Progress Bar

Make it Social

Currency

Level up!

A process bar is a simple game mechanic that can help consumers through 
a long process. Receiving this instant feedback about how far along one is 
through a process makes it far more likely that they will complete the process. 
LinkedIn utilizes this game mechanic to motivate users to take steps towards 
100% completion of their profiles in order to take advantage of LinkedIn’s more 
advanced features. Mint, a finance managing app, also uses a progress bar to 
motivate users to take the time to add all of their financial accounts and details 
so that the app can operate at an optimal level. 

One of the main reasons people enjoy playing games is because they like 
competing against others. When designing gamification mechanics for your 
product or marketing, it is important to have built-in social components. 
This can include having links that send challenges to the user’s friends via 
various social media channels or leaderboards, or simply receiving points or 
experience for sharing information. This kind of social component is especially 
useful in the health and fitness industry where more than 50% of all products 
in this sector already use some kind of social gamification element. Nike has 
successfully gamified workouts with its Nike+ Fueleband. This accessory allows 
users to track and share their workouts with friends and family. 

No matter what gamification strategy you use, there must be meaningful incentives that your customers care about. 
Without incentives that your target audience wants or needs, they won’t be motivated to engage with your gamified 
content over a long period of time. Implementing a digital currency or credits is one popular way to create an incentive. 
Customers could receive points or digital “money” that they could accumulate and buy products and services with. 
Points could be awarded for different activities such as purchasing your products, interacting with marketing materials, 
sharing links, or even referrals. Shopkick is website that allows users to earn “kicks” (like currency or points) which 
can be redeemed for gift cards. In order to accumulate points you can visit partner stores, scan specific items or make 
purchases. 

In many video games, especially role playing games, you can level up your character or profile. The higher level you are, 
the more perks, equipment and abilities you unlock. Having a tiered loyalty or reward program can act as a “leveling up” 
gaming mechanism. If users meet all the requirements of one level (for example, spending a certain amount of money), 
they can become a higher level customer and get better rewards, discounts or gifts. Starbucks  has a rewards program 
where it offers three “levels” depending on the degree of user loyalty. The more one frequents Starbucks, the higher level 
you become. Some of the things that they offer are free food and drinks, birthday gifts, early access to new products, and 
even custom offers on items that you specifically enjoy. 
Another example where you can level up that is a bit more like a video game is Duolingo, a language learning website. 
As you learn more words and do more practice exercises, you gain experience and can eventually level up. Becoming 
a higher level unlocks a new set of vocabulary, quizzes and other features. This kind of flow not only makes learning a 
language more fun and exciting, but it can also help engage and motivate users to study more long-term. 
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Legal Assistance

How to Protect Your Interest 
When Entering into Commercial 
Contracts with Chinese Partners

(Part I)

This article and the articles of the following two months intend to introduce the 
key points to protect your interests when entering into commercial contracts with 
companies of the People’s Republic of China (“PRC”). For the purpose of these articles, 

the commercial contracts will refer to the international goods sale and purchase agreements 
(“SPA”), which are entered into between a foreign company and its PRC partner. In general, 
these articles will cover eight sections, and for this part, we are going to address the following 
three sections:

1. Identify Your Partner
Before entering into commercial contracts, you need to know how to identify your Chinese 
partner. In this regard, the following three ways can provide some useful information.

1.1 Business License
In China, the Business License is the incorporation certificate of a company, which is issued 
by the State Administration for Industry and Commerce (“SAIC”) and its local counterpart 
upon the company’s establishment. The Business License usually contains the company name, 
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company type, legal representative, 
domicile, registered capital, date of 
incorporation, terms of operation 
and business scope of a company. 
Therefore, you may identify your 
Chinese partner by asking for its 
Business License.

1.2 Online Publicity Systems
In the meantime, the following three 
online public systems could provide 
more information on a company:

-  Na t i o n a l  E n t e r p r i s e  C r e d i t 
Information Publicity System (http://
gsxt.saic.gov.cn/): The system is 
launched by SAIC, and can provide 
not  only  informat ion included 
in the Business License, but also 
information such as shareholders, key 
changes, capital contribution status, 
directors, supervisors and general 
managers of a company. 

- Foreign Exchange Administrative 
Penalty Information Search System 
(http : / /w w w.safe .gov.cn/) :  The 
system is launched by the State 

Administration of Foreign Exchange, 
and can provide administrative 
penalty information related to foreign 
exchange on which the company has 
been imposed. 

-  Nat i ona l  C ou r t  In for mat i on 
Search System for Person Subject 
to Enforcement (http://zhixing.
court.gov.cn/search/): The system 
is launched by the PRC Supreme 
People’s Court, and can provide 
court enforcement information of 
individuals and enterprises.

1.3 Licenses for Operation
For the business operations in certain 
industries in China, corresponding 

licenses are required. For example, 
for companies engaged in the sale of 
food, the Food Operation License 
is required. Also, for companies 
conduct ing  impor t  and expor t 
businesses, foreign trade operator 
filing is required before the competent 
bureau of commerce. Therefore, you 
could also identify your Chinese 
partner by asking for the relevant 
licenses.

1.4 Financial Documents & Operation 
Information
For deals of large scale, you could 
require Chinese companies to provide 
their latest financial statements, audit 
reports or information regarding their 
major clients. These documents and 
information can show the financial 
status and operation conditions of a 
company.

1.5  Other Practical Methods
S ome ot her  prac t ica l  met ho ds 
for identifying and selecting your 
Chinese partners are:
-  W h e n  d o i n g  b u s i n e s s  w i t h 

Before entering 
into commercial 

contracts, you need 
to know how to 

identify your Chinese 
partner first.

34 Apr 2016  I  Business Tianjin 35Apr 2016  I  Business Tianjin



provide a performance guarantee, 
with an adequate guaranteed amount, 
to be issued by a renowned bank in 
the PRC to secure the performance of 
the contract by the seller.

In the next part, we are going to 
address on the (i) price, currency 
and payment terms, and (ii) labeling, 
inspection and product liability to be 
stipulated in the SPA.
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manufacturing companies in China, 
you could arrange onsite visits to 
Chinese companies. Visiting onsite 
could offer you a great opportunity 
to check the conditions relating 
to human resources, machineries, 
equipment and raw materials. Also, 
by interviewing staff, you could look 
into the companies’ operations.

- You could find your Chinese partner 
through other official channels, such 
as the China Import and Export Fair.

2. Make Clear Object
After identifying and choosing your 
partner, you will need to prepare or 
identify a sales contract for execution. 
To avoid any future disputes, the 
parties should set the object clear 
in the SPA. Specifically speaking, 
the parties should make the name, 
specifications, quality, quantity and 
package of the goods clear in the SPA. 
In particular, we will further discuss 
the following two provisions:

2.1 Quality  C ontrol  –  Sale  by 
Sample
Sale by sample is widely used to 
determine the quality of goods in a 
contract. To adopt this approach, the 
parties should state explicitly in the 
SPA that the sale is a “sale by sample”, 

or “quality of the goods will  be 
determined according to the sample”.

To avoid any future dispute, the 
parties could require a third party or 
a commodity inspection institution 
to seal the sample. And the third 
party or the commodity inspection 
institution will keep a sample as well.

No matter if you are selling or buying, 
you should take the chance to provide 
the samples. In case the samples are 
provided by your Chinese partner, to 
get control of the quality, you could 
duplicate the samples or provide 
products similar to the samples 
and ask your Chinese partner to 
confirm the quality of the sample you 
provided.

If you are the buyer, and the goods 
delivered contain concealed defects 
that you could not discover, provided 
the contract is governed by the PRC 
laws and regulations, the remedy 
provided by the PRC Contract Law is 
that the quality of the goods delivered 
should still comply with the general 
quality standards of goods of the 
same kind.

2.2 Packing
The  p ar t i e s  cou ld  s e t  sp e c i f i c 
requirements  on the materia ls , 
methods, specifications, marks, fee 
bearing, shape, color, protective 
technique for the packing of the 
goods. And the parties should avoid 
using general terms such as “packing 
suitable for maritime transportation”, 
“seller’s usual packing” and “export 
packing”.

3. Payment Methods
The three payment methods most 
widely used in the international 
goods trade are:

3.1 Remittance
This payment method is based on 
the “business credit" of the buyer. 
Bas ica l ly,  you could  adopt  the 
“payment in advance” or “deferred 

For companies 
conducting 

import and export 
businesses, foreign 
trade operator filing 

is required to be 
conducted before the 
competent bureau of 

commerce.
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payment”  mode,  depending on 
whether you are the seller or the 
buyer.

3.2 Collection
This payment method is also based 
on the “business credit" of the buyer. 
Under this method, the seller will 
issue the bill of exchange and entrust 
the bank at the place of export to 
collect payment from the buyer 
through its correspondent bank. For 
documentary collection, the shipping 
documents will also be attached to 
the bill of exchange, which will be 
released to the buyer according to 
the specific approach adopted by the 
parties, i.e. D/A (document against 
acceptance)  or  D/P (document 
against payment). 

However,  col lec t ion might  not 
be beneficial to the seller, as the 
goods will be shipped first before 
the seller can receive the money. If 
the buyer refuses to pay and retires 
the documents, as under the D/P 
approach, or the buyer refuses to pay 
after it accepts the bill, as under the 
D/A approach, the seller is likely to 
suffer great loss.

In general, this method could be 
considered if the buyer has a good 
reputation, and the seller has an office 
at the destination.

3.3 L/C
This payment method is based on the 
“bank’s credit”. Therefore L/C could 
be more reliable than the other two 
methods. On the other hand, L/C is 
also more expensive and complex.

In practice, if you are the beneficiaries 
on the L/C, you need to pay special 
attention to the soft clauses on the 
L/C, such as “the opening bank will 
pay only if the goods inspection 
certificate or cargo receipt is issued 
or s igned by the opener or the 
person authorized by the opener, 

and whose specimens are verified 
by the opening bank”, “whether this 
credit is operative depends on the 
fact that the importer could obtain 
import license” or “the shipment can 
only be effected upon receipt of an 
amendment of this credit advising 
name of carrying vessel and shipment 
date”. If the opener or the person 
authorized by the opener does not 
duly perform their obligations under 
these clauses, it will be difficult for 
the beneficiaries to receive payment. 

No matter which payment method 
is adopted by the parties, if a down 
payment is required by the Chinese 
seller, you could require the seller to 

After identifying 
and choosing your 

partner, you will need 
to prepare or identify 
a sales contract for 

execution.
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Kelvin Lee, PwC Tianjin

U S  I n t e r n a l  R e v e n u e  S e r v i c e 
provides guidance for examining 
‘voluntary tax’ issues
Impact on MNCs with cross-border operations in China

In brief 

Th e  L a r g e  B u s i n e s s  a n d 
International Division of the 
United States (US) Internal 

R e v e nu e  S e r v i c e  ( I R S )  i s s u e d 
three International Practice Units 
(IPUs) several months ago, titled 
(i) ‘Exhaustion of Remedies’, (ii) 
‘Exhaustion of Remedies and Transfer 
Pricing (TP)’ and (iii) ‘Exhaustion of 
Remedies in Non-TP Situations’1 to 
intensify the scrutiny on ‘voluntary 
tax’ in claiming foreign tax credits 
(FTC) for US federal income tax 
purposes  by providing IRS tax 
officials with the general guidelines in 
auditing ‘exhaustion of remedies’ in 
possible ‘voluntary tax’ situations. 

T h e  t h r e e  I P Us  a d d r e s s  t h e 
requirement in the US tax legislation 
that foreign income tax payments 
must be ‘compulsory’ in order to 
be creditable. Specifically, they deal 
with the FTC creditabi l ity rule 
urging a US taxpayer to exhaust all 
remedies before making a foreign 

income tax payment. In view of 
the evolving tax climate in China 
and  t he  i nc re as i ng  nu mb e r  of 
tax controversies on complicated 
transactions around the globe, US-
controlled multinational companies 
(MNCs) operating in China should 
be aware of the approaches laid out 
in the IPUs and take prudent actions 
in handling Chinese tax matters so as 
to secure their FTC claims. Given the 
international norm to deny voluntary 
tax for FTC purposes, the IPUs also 
provide a good reference for other 
non-US-controlled MNCs to handle 
the voluntary tax issue in their home 
jurisdiction.

In detail 
What is the ‘voluntary tax’ issue?
The voluntary tax issue is not a new 
concept. As the US taxes income on 
a worldwide basis, US taxpayers are 
allowed to claim FTC for the foreign 
taxes directly paid or indirectly borne 
by them in overseas jurisdictions to 
eliminate double taxation. However, 
like the FTC regime in many other 
countries, US companies cannot 
obtain credits for foreign taxes which 
they are not legally compelled to pay 
(i.e. ‘voluntary tax’). Otherwise they 
would be shifting improper foreign 
tax costs to the US. In this regard, 
the US Treasury Regulations have 
always asked taxpayers only to settle a 
‘compulsory payment’. 

The three IPUs address 
the requirement in the 
US tax legislation that 

foreign income tax 
payments must be 

‘compulsory’ in order 
to be creditable.
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‘Voluntary tax’ issue under the US-
China context
Typica l ly  under  t he  US-China 
context, complicated cross-border 
tax matters such as TP adjustments, 
inconsistent tax treatment of  a 
transaction / entity (e.g. different 
views on the recognition of beneficial 
owners, inconsistent characterisation 
of service fees and royalties), offshore 
indirect equity transfers, taxation 
on permanent establishments (e.g. 
divergence in deemed profit rate) 
may give rise to voluntary tax issues. 
Taxpayers need to prove that they 
have ‘exhausted remedies’ to reduce 
the China tax liability before claiming 
FTC in the US.

How does a taxpayer prove ‘exhaustion 
of remedies’?
The IPUs reiterate that if a foreign tax 
authority’s position is unreasonable 
under local law or tax treaties, US 
taxpayers should exhaust all ‘effective 
and practical’ remedies before paying 

foreign income taxes (even if the tax 
is due as a result of a foreign tax audit) 
so as to avoid voluntary tax payment. 
By ‘effective and practical’, it should 
be weighed in light of the tax amount 
at issue and its likelihood of success. 
In China, such remedies usually 
include pursuing administrative 
appeals,  court challenges and a 
Mutual Agreement Procedure (MAP) 
between Competent Authorities 
(CA).

It is worth noting that the IPUs make 
it clear that a taxpayer not invoking 
CA in a treaty country tax dispute 
would likely not be considered to 
have exhausted its remedies.  In 
addition, if the taxpayer settles the 
dispute with the foreign tax authority 
on its own accord, it may prevent 
the US CA from initiating a MAP to 
seek a better result, which may also 
cause the foreign taxes paid to be 
considered non-compulsory. Thus, 
the IPU suggests taxpayers consult 
US CA as to whether the settlement 
of disputes was reasonable based on 
prior experience and thus sufficient to 
exhaust remedies.

The burden to prove the exhaustion 
of all ‘effective and practical’ remedies 
is on the taxpayer and whether all 
such remedies have been pursued 
requires detailed analysis, judgement 
and experience. 

It is worth noting 
that the IPUs make it 
clear that a taxpayer 

not invoking CA in 
a treaty country tax 
dispute would likely 
not be considered to 
have exhausted its 

remedies.
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The takeaway
Under the US IRS’s stricter scrutiny 
on ‘exhaustion of remedies’, US-
controlled MNCs -- especially large 
MNCs operating in China -- should 
be more prudent in handling tax 
controversies  and deal ing with 
Chinese tax authorities in order to 
ensure their China tax payment is 
compulsory for US FTC purposes. 
Following the examination process 
suggested by  the  IPUs,  the  US 
t a x p a y e r s  a n d  t h e i r  C h i n e s e 
subs idiar ies  are  recommended 
to consider the following actions 
to prove the tax paid in China is 
compulsory or seek relevant remedies 
for any tax controversies:

• Conduct a more detailed assessment 
of their China tax position and the 
availability of relevant preferential 
treatments by reasonably interpreting 
and applying both the substantive 
and procedural provisions in China 
tax laws, and decide whether the tax 
payments are compulsory payments;
• Choose the right strategy and 
weigh the effectiveness of available 
remedial channels -- i.e. negotiation, 
administrative review, administrative 
appeal, MAP, etc -- against their 
costs and seek opinion from tax 
profess ionals  where  needed.  It 
appears from the IPUs that matters 

which MAP could apply should go 
through the MAP for the purpose of 
exhaustion. Given that the provisions 
of the MAP article in the China-US 
tax treaty follows the OECD Model 
Convention which a l lows a  US 
taxpayer to present the case to the 
US CA if it considers that the actions 
of the Chinese tax authorities result 
or will result for it in taxation not 
in accordance with the provisions 
of the tax treaty, irrespective of the 
remedies provided by the Chinese 
laws, it might be better to apply for 
MAP before a conclusion is made in 
negotiating with the local-level tax 
authorities, especially where such 
negotiations do not seemingly lead to 
a satisfactory solution; and
• Document all tax analyses, any 
correspondence and agreement with 
China tax authorities and the CA 
letters for MAP to substantiate the 
exhaustion of remedies.

The IPU’s impact is not only US 
tax-related. As an international 
norm, most jurisdictions that adopt 
FTC mechanisms would not allow 
voluntary foreign tax to be creditable 
for FTC purposes. This is also the 
case under China’s domestic laws. In 
a post-BEPS era, more cross-border 
tax controversies may arise and the 
IPUs give a warning signal that other 

jurisdictions may also enhance the 
scrutiny on FTC claims to ensure 
that the foreign tax payment is not 
voluntary. All MNCs -- including 
Chinese companies with operations 
abroad -- should be mindful of this 
voluntary tax issue to ensure that 
their FTC claim is not disallowed.
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How to Buoy Operations 
While You Ride Out The Storm in China

A storm is coming to China. Unprecedented economic troubles are on the horizon, and 
whether this is the maelstrom that bursts the bubble or not, there will undoubtedly be a lot 
of wind knocking everyone around. What once seemed like unstopped growth has begun 

to slow, and this new pace will have international repercussions due to the interconnectivity of 
global markets. China’s economy grew by 6.9 percent in 2015, the lowest level of growth since the 
mid-1990s. For a country that has been developing at a miraculous, if not breakneck pace, this 
growth level feels like hitting a brick wall. Moving forward, the government has announced the 
coming year’s growth rate to be between 6.5 and 7 percent, signaling modest recognition of the 
deceleration of a major global market. Problems exists within the weakening of the export market, 
overcapacity in the steel market, an oversupply of underserviced factories, slowing investment 
saddled with growing debt, and a myriad of interrelated ramifications of these problems.

I recently met with a client who is unsurprisingly worried about what an economic downturn in 
China will mean for the US-China joint venture manufacturing company that he’s managed for the 
past nine years. Below is a revised version of the conversation we had at our meeting:

Client: My company came to China more than a decade ago to benefit from the high availability 
of low-wage jobs, aided by encouraging infrastructure investments, and massive growth potential. 
We’ve been riding this wave of production for years, but recently our numbers look different 
and the mood from corporate has changed.  Our operating costs are rising, which was fine when 
production was projected to double year after year, but now we find that demand has slowed, yet 
we’re still employing a full floor of workers who work long hours. And the numbers I see in the 
news, the comments from economists portending doom—I’m worried about the economic future. 
We’ve invested so much here; it seems foolish to pull out now, but I’m not sure how long we can 
continue on as we have in the past.

Marwan: You’ve got good reason to be worried—I’m seeing the same numbers as you, and behind 
the scenes my team has been working on reports specific to your industry that are discouraging, 

Visit us online:
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to say the least. I won’t lie to you—
the times ahead are going to be tough 
in China. It seems the implications 
of the 2009 global crisis are lingering 
worldwide, which is hurting China’s 
export competitiveness.  Workers’ 
wages are rising, though they don’t 
seem to be offering more in return for 
the money. It may sound insensitive, 
but you can take advantage of a 
slowing economy by focusing on 
things you don’t typically have time 
for when production is high. Now is a 
good time to reevaluate your factory’s 
processes and reduce costs. 

Working lean will be the crucial 
difference between the companies 
that succeed in the coming years 
and those that won’t make it through 
the storm. Now is the best time to 
reassess what is working at the plant 
and what isn’t. If you want to ensure 
sustainability during the economic 
slowdown, you’ll need to reevaluate 
your processes, keeping your eye on 
the bottom line.

Client: Cost cutting, cost cutting. 
I hear that a lot from the guys at 
corporate, but I’m not sure how 
to  proceed with that  plan.  Re-
negotiating prices with suppliers? 
Massive layoffs? Whenever I hear cost 
cutting, I think of all the pink slips 
I’ll be passing out on the factory floor 
to the workers who won’t be coming 
back on Monday. 

Marwan: Though decreasing your 
staff may be one avenue for cost 
cutting, there are other processes 
that can be modified to help you 
reduce costs. In fact, there are some 
studies that suggest reducing staff 
may provide only short-term results, 
and may in fact serve only as a strong 
indictor of future layoffs. I think 
you’ll see great success if you mix 
waste minimization with increased 
productivity and efficiency.

I’ve seen some plants bring waste 
d o w n  b y  2 0 %  b y  f o c u s i n g  o n 
minimizing waste.  Ever y  plant 
is different, but I imagine there 
are several areas where there is 

waste at yours. Have you looked 
at your transportation costs? Is all 
the equipment operating, or are 
workers waiting around for repairs? 
Have you analyzed your inventory 
levels? Do they reflect current or 
projected demand? Have you tried 
implementing Six Sigma into your 
operations? Sometimes spotting these 
problems is hard because we become 
so accustomed to doing things the 
same ways, especially if  they’ve 
worked in the past. 

Client: It’s hard to justify spending 
time and money on new equipment 
and analytics now that production is 
down. 

Marwan: It seems like a paradox, 
spending time and money to increase   
productivity when production is 
down. This is a long-term plan that 
will help sustain your company for 
the next so many years as we wait for 
the economy to pick up speed again. 

I was chatting with some friends who 
work at a multinational bank about 
what they think the future has in 
store for China. They think there will 
be about two years of turmoil before 
the dust settles and the economy 
begins to pick up again. Considering 
this, your business strategy may be 
to simply wait out your competitors, 
but I think your strategy should be 
longer-term. Take this down time 
to get leaner in your operations and 
processes, but also, use this time to 

develop your people. 

Client: You know, I have been meaning 
to do some training with my staff for 
years. Maybe the bright side of this 
downturn is that I’ve finally got more 
time on my hands to focus on training. 

Marwan: I could help you with that—
we put together a report a few months 
back about how to foster creativity 
in  the  workplace.  We discovered 
some interesting things about the 
brainstorming process, and ways to 
encourage staff to open up more often 
and honestly with suggestions. These 
findings helped staff to think outside the 
box, as well as to have more ambition 
and drive at work. Developing these 
human skills could have a huge impact at 
your plant when the economic situation 
changes. And it will—this slowdown 
may seem like the end of times, but 
it’s important to remember that the 
economy in China is still technically 
growing, though at a slower pace than it 
has been. And the Chinese government 
still hopes to double per capita income 
by 2020, which is encouraging news 
from a body that has a histor y of 
accomplishing impossible goals. 

Client: Up until now, my strategy has 
been to hunker down and wait for my 
competitors to go bankrupt so that 
I’ll win in the end… if I survive. But I 
see now that it won’t be only a matter 
of surviving the next few years but 
of thriving well into the future. I’m 
going to need to improve my processes 
through waste minimization, increased 
productivity and increased efficiency 
in order to sustain operations over the 
course of this slow-down. And looking 
forward from there, I need to develop 
human capital at work in order to come 
out of this stronger than before—I need 
to take advantage of the times in order 
to improve the venture in the long run.  

Moving forward, 
the government 

has announced the 
coming year’s growth 

rate to be between 
6.5 and 7 percent, 
signaling modest 
recognition of the 
deceleration of a 

major global market.
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On the Horizon

The South Bay Waterfront 
Development
By Richard J. Cook

It’s more good news for the Sino-
Singapore Tianjin Eco-City this 
month as local authorities have 

revealed plans for a new waterfront 
development project. As if the Eco-
City hadn’t already drawn enough 
local, national and international 
attention in recent months. Sources 
claim that the project will break 
ground immediately as an American 
company’s  design proposal  was 
accepted. The proposal displays 
a truly revitalised and extremely 
attractive water park area -- modern, 
clean and green. Already noted for its 
ecological advancements, this latest 
project is the next piece of the jigsaw 
puzzle that will ultimately turn Sino-
Singapore Tianjin Eco-City into one 
of the most desirable and ecologically-
livable communities in the world. 
Showcasing 30 square-kilometers of 
environmentally-friendly innovation, 

the South Bay Waterfront is the latest 
addition to China’s leading ecosystem 
project.  The waterfront development 

itself will boast 13 oceanic-themed 
areas at the mouth of the Nanwan 
River -- not far from the mouth of the 
Haihe River -- covering a total of 145 

hectares. Each side of the mouth of 
the Nanwan River will be excavated 
to allow the construction of new 
riverbanks. Furthermore, the new 
riverbanks have been designed to 
assist water flow during high and low 
tides, meaning the construction of 
small artificial inlets will be possible 
to perfect the beauty of the area. 
Within the 145 hectare zone, 66 of 
them have been allocated as green 
areas, permitting the plantation of 
vast flowerbeds and foliage, again 
for the sake of beauty. Also, this will 
assist the new riverbank placements, 
as the new greenery will anchor the 
newly-moved earth following the 
project’s completion. This will also 
stretch 2.8 kilometres upstream and 
will range 300–600 metres on each 
bank. This will then be centered 
on a newly-constructed maritime 
mu s e u m ,  w h i c h  w i l l  b o a s t  an 
impressive and dominating structure 
for the area. In addition, a reef is also 
to be constructed in order to preserve 
and enhance the natural maritime 
wildlife, also paving the way for a new 
maritime wildlife colonisation study.

A Green Fun Factor
Once the project is completed -- 
prospectively in late 2017 -- it is 
expected to tick several requirements 
for local and regional needs. Firstly, 
it conforms to the expansion of the 
Sino-Singapore Tianjin Eco-City 
development policy, showcasing 
“China’s cities of tomorrow”. Not 
only that, the project’s focus on water 

The waterfront 
development 

itself will boast 13 
oceanic-themed 

areas at the mouth of 
the Nanwan River – 

not far from the mouth 
of the Haihe River -- 

covering a total of 145 
hectares

Visit us online:
btianjin.cn/160412

On the Horizon
conservation will raise attention and 
understanding to China’s critical 
water shortage problem, specifically 
in the north of the country. South 
Bay Waterfront can and should act 
as a tool to educate on the issue of 
water conservation. Secondly, it lays 
the foundation for a tourism industry 
to serve as an inner city getaway, 
contrastin g the concrete maze that 
echoes with car horns day-in, day-
out. Recreational activities -- such as 
jet skiing, wind surfing and a whole 
range of other sports -- are designed 
to ignite a largely dormant Chinese 
fascination with the sea. This is not 
only for Tianjin, but also for the 
entire region, as nowhere else in 
northern China will possess this kind 
of tourism market. On a side note, 
the project is also designed to draw 
increasing media exposure, not just 
to the Sino-Singapore Tianjin Eco-
City, but also to the Binhai TEDA 
Zone, more specifically the Yujiapu 
Financial District. The green fun 
factor being a stone’s throw away 
from the newly-constructed financial 
district is a pitch to attract big name 
companies to move operations there, 
whilst the new Eco-City development 
acts as an attractive “Central Park” 
to the immediate area. The final 
aim is to bolster the desirability of  
Sino-Singapore Tianjin Eco-City’s 
residential sector, to attract the 
350,000 population target by 2020.

Hit or Miss
The new South Bay Waterfront 
project announcement has come at a 
much-needed time, after increasing 
scrutiny over the Eco-City in general 
in recent months. Overall, the Eco-
City development was described as 
“reasonable”, shortly before Singapore 
President Tony Tan Ken Yam made 
his visit there last summer. Since 
then the ever-looming critics have 
had their say, primarily attempting 
to don the area as a ghost city due to 
population concerns. The population 

target was among the issues then 
and is still a major one for concern 
now, having only filled 20,000 of the 
350,000 city capacity. Moreover, the 
Eco-City plan, as published by the 
Ministry of Development’s Eco-City 
Project Office, has already passed 
the halfway mark and no one likes a 
missed target in China. What is clear 
is that pressure is building and the 
South Bay Waterfront project could 
be in danger of being a “hit or miss”. 
Success is clearly tied to whether 
more people decide to move there, or 

whether a tourism industry ferments.
Tianjin’s Symbolic Maritime History
Since China’s reintegration into 
global affairs back in 1992, China 
has increasingly looked to the sea. 
For Tianjin, the new South Bay 
Waterfront project is expected to 
provide a new maritime culture zone, 
which has the aim to resurrect and 
enhance the local people’s love of 
the sea. Of course Tianjin has a long 
maritime culture, emanating from 
its critical economic position as the 
port for China’s capital Beijing. In the 
late 1800’s to the mid 1930’s, Tianjin 
was one of many cornerstones in 
maritime history, as rival colonial 
powers sought to position themselves 
here in order to get in on the lucrative 
trade that flowed throw the region. It 
was in this era that a major maritime 
culture developed, as well as a strong 
international outreach based on trade. 
Today that maritime culture is being 
resurrected after decades of isolation. 
Tianjin is a global port, expanding 
and bound for a huge economic 
success, however the resurgence of 
Tianjin’s maritime culture doesn't just 
rest on trade in the high seas and this 
project is keen to illustrate that. 

South Bay Waterfront 
can and should act 
as a tool to educate 
on the issue of water 

conservation
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Past Events

Contract to Produce 777X Dorsal Fin
@ Boeing Tianjin Composites 

Boeing Tianjin Composites (BTC) has been awarded a contract with Boeing Commercial Airplanes (BCA) 
for production of the 777X dorsal fin, with first delivery expected in 2018. 

The contract represents a significant expansion in composite panel assembly for BTC and reflects strong 
performance in the areas of production management systems, technical skills and competitive pricing. 

“This contact award is a significant achievement for Boeing Tianjin Composites,” said Jose Garza, general 
manager, BTC. “We have worked hard to create more value for Boeing through production efficiencies and 
increased capabilities. This is a tremendous compliment to our talented team.”

As Boeing’s first aerospace manufacturing 
joint venture in China, BTC has a 15 year 
history of progressively expanding high-speed 
composite panel production capability. BTC 
has supplied more than 900,000 panels to 
Boeing since 2001, and has been honored with 
the Boeing Chairman Global Safety Award 
and Performance Excellence Silver Award in 
2014. Last year BTC had a 99.89 percent on-
time delivery rate. BTC also supports Boeing’s 
supply chain by assisting supplier development 
efforts in China and the Asia-Pacific region.

Past Events

Goes all green in 2016 for earth hour 
@ Shangri-La Hotel, Tianjin

Earth Hour @ Tangla Hotel Tianjin

Shangri-la Hotel, Tianjin participated in Earth Hour, a global Worldwide Wildlife Fund for Nature (WWF) 
initiative to fight against climate change, on Saturday, 19th March 2016 for supporting public welfare and 
demonstrating its commitment to protecting the environment.  

This year, Earth Hour focused on “Consume Less, Enjoy More” and aimed to encourage individuals to 
practice a sustainable lifestyle and develop an eco-friendly consuming habit. To support the actions of the 
local community, Shangri-La Hotel, Tianjin launched a series of activities to “Go Green” as much as we 
possibly can, including initiating green menus, a night run, lighting dimming and salsa dancing. 

From 20:30 on March 19th, Tangla Hotel turned off exterior signage lighting; dimmed or turned off non-
essential interior lighting; used electronic candlelight in appropriate public areas such as restaurants and 
bars; and made use of all our internal communication channels to inform guests about the global Earth 
Hour initiative. And they also asked their guests to re-use their linens and towels and reduce the wastage of 
resources on this day.

The hotel management team changed its morning meeting from a meeting room to the 49F Lounge under 
natural light. Tang Place Chinese Restaurant made a nutritional menu to promote a green diet. And they 
also did other energy conservation measures. Earth Hour saw the world’s most iconic landmarks go 
dark for one designated hour, as hundreds of millions of people transcend race, religion, culture, society, 
generation and geography, to switch off their lights in a global celebration towards their commitment to 
protect the one thing that unites us all, the planet.

46 Apr 2016  I  Business Tianjin 47Apr 2016  I  Business Tianjin



Past Events

Worldwide Earth Hour Movement 
@ The Five Starwood Tianjin Hotels

Earth Hour Event @ Pan Pacific Tianjin

Starwood hotels in Tianjin went dark to shine the light on climate change with Earth Hour 2016. The five 
hotels including The St. Regis Tianjin, The Astor Hotel, A Luxury Collection Hotel, Tianjin, The Westin 
Tianjin, Sheraton Tianjin Hotel and Sheraton Tianjin Binhai Hotel joined millions around the world in 
turning off lights for one hour on March 19 from 8:30 p.m. to 9:30 p.m. local time to illuminate a powerful 
message about environmental awareness and action. 
The five Starwood Tianjin hotels co-hosted the Earth Hour themed Yoga event at the River Lounge of The 
St. Regis Tianjin to encourage every citizen to follow the low-carbon lifestyle and protect our environment. 
More than one hundred guests participated in this meaningful activity. With the guidance of an expert 
yoga teacher, every guest relaxed in yoga poses and enjoyed a free yoga mat for further use. What’s more, 
sustainable and healthy snacks were provided for guests by the five cluster hotels to strengthen spleen and 
replenish vital energy.

Pan Pacific Tianjin participated in the annual Earth Hour second time and implemented a series of 
environmentally friendly initiatives to involve guests of the hotel throughout the day.
Front Desk associates invited guests checking into the 319-guestroom hotel to participate in the property’s 
“Protect our Environment” movement – Encourage guests to re-using their bed linens and towels for a day. 
Diners in the hotel were also involved in the Earth Hour and they can enjoy special discount if come for 
dining by bus. 
The evening ended with a photo taking session which lasted for a complete hour with the Pan Pacific brand 
logo and the words ‘Earth Hour’ laid out with 350 tea light candles. Curious guests enquired about the 
Earth Hour movement and were left to ponder how they can incorporate environmentally friendly actions 
in their daily lives.

Chamber Reports

41F, The Executive Center, Tianjin World Financial Center, 2 Dagubei Lu, Heping District, Tianjin 300020.
Tel: +86 22 5830 7608     Email: tianjin@europeanchamber.com.cn    Website: www.europeanchamber.com.cn

Past Events:
Working meeting on Key Recommendations of Tianjin 
Position Paper together with relevant governments
25.02.2016

On 25th February, the European Chamber Tianjin Chapter organized a government 
talk to further working on the Key Recommendations stressed in the Tianjin 
Position Paper between member representatives and relevant government 
department.
Officials from Tianjin Commission of Commerce, Tianjin Development 
and Reform Commission, Tianjin Traffic Management Bureau, Tianjin Exit-
Entry Administration of Public Security, Tianjin Municipal Commission of 
Transport, Tianjin Environmental Protection Bureau, Tianjin Urban and Rural 
Construction and Transportation Commission, Tianjin Human Resources and 
Social Security Bureau, Tianjin Port Office, Tianjin Customs, Tianjin Binhai New 

Area Construction and Transportation Bureau, Tianjin Binhai New Area Security Supervision Bureau, Tianjin Foreign 
Enterprise Association participated the meeting. The two hours’ meeting started with the updating of recent development 
and 2016 working plan from each government department, officials also answered the suggestion addressed in the KRs 
in general and specific question raised by seated member representatives from Siemens, Flexbo, Deutsche Bank, Home 
Credit, Asia Power Systems.

European Business in China - Tianjin Position Paper 2015/2016 Launched 
03.03.2016

The Tianjin Position Paper 2015/2016 was launched in Tianjin on 3rd March, 2016. Around 80 people attended the 
event, including Chinese government officials, media, members and non-members. This is the first time that the Tianjin 
Position Paper is brought out as a standalone publication. It compiles the latest assessments and concerns of European 
businesses operating in Tianjin with the aim to offer constructive recommendations to the city’s policy makers.
The launch event started with the key note from Mr. Joerg Wuttke, President of European Chamber in China, followed 
by the detail introduction of the Paper from Dr. Christoph Schrempp, Chairman of European Chamber Tianjin 
Chapter, in response to the concerns and key recommendations written in the Paper, Director Sun Jiannan from Tianjin 
Commission of Commerce gave an updating of recent development and working plan of Tianjin Government and 
also answered questions raised by the audience. Mr. Joerg Wuttke, President of European Chamber in China and Dr. 
Christoph Schrempp, Chairman of European Chamber Tianjin Chapter also received interviews from China Economic 
Newspaper, Business Tianjin, JIN magazine, Tianjin Economic Broadcasting, Tencent Net, North Net and China News.
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Chamber Reports

Room 2918, 29F, The Exchange Tower 2,189 Nanjing Lu Heping District       Tel: +86 22 2318 5075     Fax: +86 22 2318 5074     www.amchamchina.org

Chamber Reports
Past Events:

Tianjin Monthly Executive Breakfast Briefing 
The 13th Five Year Plan & Outlook for Your Business
On 25th February 2016, Kiran Patel from LehmanBrown International Accountant 
spoke at the AmCham Tianjin Breakfast Briefing. Despite the very early start, there 
was a strong turnout of attendees at the Ritz Carlton whereby Kiran presented an 
overview of the 13th Five Year Plan which will be launched shortly at the Lianghui.
Key points from the presentation showed clearly the Five Tenets of the 13th 5 Year 
Plan which will facilitate a smooth economic adjustment over the period for 'New 
Normal Growth'. 
These are:
1. Innovation 2. Coordination 3. Green Growth 4. Opening Up 5. Inclusive Development
The target of the Xi Administration will be to achieve 6.5% annual GDP growth throughout driving China's path towards 
a modernised and more efficient economic model.
In short, while there will be opportunities for foreign enterprises across a variety of sectors including Finance & 
Professional Services, Infrastructure, Retail, Environment and Welfare Services, the proposals of the 13th Five Year Plan 
contain some caveats and uncertainties.
We all eagerly await the official government announcement of the 13th Five Year Plan and we thank Kiran Patel and 
LehmanBrown for their overview and predictions.

Writing Skills Training - Writing to Influence 
Email Communication Workshop for HR Professionals
Over 25 HR professionals gathered at the Westin Tianjin in the afternoon of March 10 to listen to Hubert Lin from 
Intellect Associates talk about the persuasive and influencing skills of email 
communication.
Hubert introduced the skills of how to write an email clearly and logically, without 
causing confusion or misunderstanding; write in a polite way and being aware of 
cultural differences. He also used real HR examples and case studies to show how 
to think more strategically and writing more professionally and persuasively to 
senior managers and executives.
The training content and Hubert’s lively training style received many positive 
feedbacks from attendees.

Upcoming Events:
Joint Chamber Breakfast Briefing: The World of WeChat - Techniques for Business
Date:  April 13th      Time:  7:30-9:00      Venue: The Astor Hotel

Essential Skills Training: Excel Standardized Application and Advanced Analysis Excel 
Language: Chinese   Date:  April 15th     Time:  8:45 - 17:00     Venue: AmCham China, Tianjin Meeting Room

Tianjin Monthly Executive Breakfast Briefing 
Date:  April 21th      Time:  7:15-9:00      Venue: The Ritz-Carlton, Tianjin

Chamber ReportsChamber Reports

Room 1502, Global Center, No. 309 Nanjing Road, Nankai District, Tianjin 300073       Tel / Fax: +86 22 8787 9249       tianjin@bj.china.ahk.de

Past Events:
Interchamber Breakfast Seminar - 
Compliance and its impact on International Business
23.02.2016
Due to the recent anti-corruption policy by Chinese president Xi Jinping it 
became significantly important for companies and their staff to comply with laws, 
regulations and internal guidelines. To inform about this crucial topic, the German 
Chamber co-organized together with the European Chamber Tianjin Chapter this 
Breakfast Briefing about „Compliance and its impact on International Business“. 
In his presentation, Mr. Thomas Bolkart introduced the basics of compliance and 
related major laws and principles. For better understanding, he gave an insight 
of prominent examples and consequences from European companies in German 
lawsuits. Finally, he gave his advice on how to implement an efficient Compliance 
Management System (CMS). After the presentation, the attendees were able to ask 
questions and share their experiences about compliance.

Breakfast Seminar - Attracting and retaining the right talents in 
China
08.03.2016
Attracting and retaining talented employees has been a major challenge for foreign 
companies in China in recent years. The German Chamber invited Mr. Hsiao 
J. Chiu of JP International Search Consultants to talk about this essential topic 
during this Breakfast Seminar at The Pan Pacific Hotel Tianjin. Throughout his 
presentation, he illustrated trends and challenges on the Chinese labor market, 
spoke about expectations of Chinese employees and showed ways to hire suitable 
candidates. Last of all, he introduced both monetary and non-monetary strategies 
to retain talents. This informative speech was followed by an active discussion and 
networking session.

Upcoming Events:
Networking dinner in TEdA 
Date:  April 6th     Time:  17:30 – 20:00     Venue: Cassa Cafe, TEDA

Interchamber Breakfast Seminar – The World of Wechat: Techniques for Business 
Date:  April 13th    Time:  7:30 – 9:00     Venue: The Astor Hotel Tianjin

Annual General Meeting/ Jahreshauptversammlung (members only)
Date:  April 14th     Time:  18:00 – 21:00    Venue: Kempinski Hotel Beijing Lufthansa Center

Breakfast Seminar - Lay-offs & Employee retention measures: New Challenges for Foreign 
Companies in China
Date:  April 19th     Time:  7:30 - 9:00    Venue: The Westin Tianjin Hotel

Seminar – Harnessing the Power of High Potential Leaders 
Date:  April 22th     Time:  15:00 – 17:00     Venue: GCC Office Tianjin

Kammerstammtisch Tianjin 
Date:  April 27th     Time:  19:00 – 22:00     Venue: Drei Kronen 1308 Brauhaus Tianjin
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TIANJIN
Chinese

China Station
A: 2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
中国站
河东区新开路66号天津天诚酒店2
层 

Fortune Restaurant
A: 2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Qing Wang Fu 
A: No. 55, Chongqing Road 
Heping District
T: +86 22 8713 5555
    +86 22 5835 2555
E: info@qingwangfu.com
W: qingwangfu.com 
庆王府
和平区重庆道55号

Riverside Chinese Restaurant
A: 3F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼

Tian Tai Xuan
A: 1st and 2nd Floor, The Ritz-
Carlton, Tianjin, No. 167 Dagubei 
Road, Heping District, Tianjin
T: +86 22 5809 5098
天泰轩中餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼和二楼

Japanese
Café Vista 
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
美食汇全日餐厅
河东区大直沽八号路486号天津万达
文华酒店一层

Kasumi
A: 1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2322
霞日式料理
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层

Kushi Grill
A: 2F, Radisson Blu Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
串烧
河东区新开路66号天津天诚酒店2
层 

Seasonal Tastes
A: 1F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0168
知味全日餐厅
和平区南京路101号一层

Seitaro
A: Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 0909
清太郎日本料理
河西区紫金山路喜来登大酒店

SóU
A: 49F, Tangla Hotel Tianjin, No.219 
Nanjing Road, Heping District
T: +86 22 2321 5888 ext.5106
思创
南京路219号天津唐拉雅秀酒店49楼

Thai
YY Beer House
(Behind International Building)
A: No. 3, Aomen Lu, Heping District
T: +86 22 2339 9634
粤园泰餐厅
和平区澳门路3号(国际大厦后侧)

Pattaya
A: 33 Shengli Lu, Italian Style 
Street, Hebei District
T: +86 22 2445 8789
芭堤雅泰国餐厅
河北区意式风情街胜利路33号

Western
Cholito Spanish Cuisine and 
Bar 西班牙餐厅&酒吧
One of the best Spanish 
restaurants in the city. Try lunch 
and dinner sets.
A: Crossing of Hebei Lu and 
Luoyang Dao, Heping District 
地址：和平区五大道河北路与洛阳
道交口
T: +86 22 5835 2833

Le Loft院 
Good place to meet friends. 
French cuisine, wine and great 
atmosphere.
A: Cross of Nanjin Lu and Jinzhou 
Dao, Heping district 地址：和平区
南京路与锦州道交口 
T: +86 22 2723 9363, +86 
18702200612

Maxim’s de Paris 
One of the world’s best French 
restaurant features classic and 
modern French dishes.
A: No.2 Changde Dao, Heping 
District 地址：和平区常德道2号
T: +86 22 2332 9966

Pizza Bianca 比安卡意大利餐厅
Great choice of Italian cuisine and 
pizza.
A: No.83 Chongqing Lu, Min Yuan 
Stadium, Heping District地址：和
平区重庆道83号民园体育场内
T: +86 22 8312 2728

Café@66
A: 1F, Radisson Bul Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
咖啡66
河东区新开路66号天津天诚酒店1
层

Churchill Wine & Cigar Bar
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
丘吉尔红酒雪茄吧
河东区大直沽八号路486号天津万达
文华酒店一层

Texas BBQ Saloon
A: Units 115 and 128, Central 
Avenue, Building C7, Magnetic 
Plaza, Nankai District
T: +86 22 8713 5555
    +86 182 0258 9904 (English) 
    +86 182 0258 9924 (Chinese)
德克萨斯风味烧烤西餐厅酒吧
南开区奥城商业广场C7座115-128

Prego Italian Restaurant
A: 3F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0173
Prego意大利餐厅
和平区南京路101号三层

Qba – Latin Bar & Grill
A: 2F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0171
Q吧 - 拉丁酒吧&烧烤
和平区南京路101号二层

Bistro Thonet
A: No.55 Chongqing Road, 
Heping District
T: +86 22 8713 5555
E: info@qingwangfu.com
W: qingwangfu.com
庭悦咖啡
和平区重庆道55号庆王府院内 

Brasserie Flo Tianjin 
A: No.37, Guangfu Road
Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

1863 Bistro & Terrace
A: 1F Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918
1863别致西餐厅&花园
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

Café Majestic
A: 1F Haihe Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu, Heping District
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
海河翼，和平区台儿庄路33号天津
利顺德大饭店豪华精选酒店一层

Café Venice
A: 2F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
T: +86 22 5921 1234
水晶厨房
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

DINING

Lifestyle Recommendations / Tianjin

Pan Shan Grill & Wine
A: 2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

Promenade Restaurant 
A: 1F, The St. Regis Tianjin
No. 158, Zhang Zizhong Road 
Heping District 
T: +86 22 5830 9959
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层(津塔旁，哈密道正对面)

 | REVISED 17.08.11 -  TO REPLACE PREVIOUS VERSION |

Riviera Restaurant 
A: 1F, The St. Regis Tianjin. No. 
158, Zhang Zizhong Dao, Heping 
District 
T: +86 22 5830 9962
蔚蓝海餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层 

Spectrum All-Day Dining
A: 7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3570
彩西餐厅
南京路189号天津日航酒店7层

Mighty deli (South Park Store)
A: No. 85-87, Shuishang Gongyuan 
West RD, Nankai, Tianjin (opposite 
to Nancuiping Park) 南开区水上公
园西路85-87号南翠屏公园对面
T: +86 22 8783 9683
(Somerset Store)
A: 5F, Somerest Youyi, Pingjiang 
Dao, Hexi District 
天津市河西区平江道盛捷服务公寓5层
T: +86 22 2810 7747

Zest
A: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167 Dagubei Road, 
Heping District, Tianjin
T: +86 22 5809 5109
香溢 - 全日餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼

Inasia Restaurant
(Olympic Stadium Store)
A: 4F, A·Hotel, Olympics Gym, 
Nankai District,Tianjin 天津市南开
区水滴体育馆A·Hotel四楼
T: +86 22 2382 1666/2233
(Somerset Store)

Bars
China Bleu
A: 50F, Tangla Hotel Tianjin, No. 219 
Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

O’Hara’s
A: Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8919
海维林酒吧
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

The St. Regis Bar 
A: 1F, The St. Regis Tianjin. No. 158 
Zhang Zizhong Road, Heping District 
T: +86 22 5830 9958
瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层 
(津塔旁，哈密道正对面)

Purple Bar
A: 2F, Radisson Blu Plaza Hotel 
Tianjin 
66 Xinkai Road, Hedong District
T: +86 22 2457 8888 – 3278
葡吧
河东区新开路66号
天津天诚酒店2层

Flair
A: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167 Dagubei Road, 
Heping District, Tianjin
T: +86 22 5809 5099
Flair酒吧
中国天津市和平区大沽北路167号
天津丽思卡尔顿酒店一楼

WE Brewery
A: 4 Yi He Li, Xi An Road
Heping District, Tianjin 
T: +86 13622039690
W: www.webrewery.com

Education

University of Maryland Robert 
H. Smith School of Business 
China Leadership EMBA 
Program
A: 2505-A CITIC Building, 19 
Jianguomenwai Street Beijing   
T: +86 10 6500 3930
E: Beijing@rhsmith.umd.edu     
W: rhsmith-umd.cn
马里兰大学史密斯商学院中国领导
力EMBA项目
北京市朝阳区建国门外大街19号国
际大厦2505-A

HOPELANd INTERNATIONAL 
KINdERGARTEN
W: hik.cn
E: hik@hik.cn

华兰国际幼稚园（梅江园）
Hopeland international 
kindergarten Meijiang 
Campus
解放南路西侧环岛东路7号
A: No. 7 Huandao East Road, 
West side of Jiefang South Road, 
Tianjin 
T: +86 22 5810 7777

华兰国际幼稚园（水上园）
Hopeland international 
kindergarten Shuishang 
Campus
卫津南路霞光道46号
A: No. 46, Xiaguang Street, Weijin 
South Road, Tianjin 
T: +86 22 2392 3803 
         

华兰国际幼稚园（海逸园）
Hopeland international 
kindergarten Haiyi Campus
梅江湾翠波路5号
A: No. 5 Cuibo Road, Meijiang Bay, 
Tianjin 
T: +86 22 6046 2555          

Jeff’s House Kindergarten 
Welcome to my house. We will play, 
learn and grow together. We are a 
family. We and our parents will all be 
the masters. 
A: No. 77, Munan Dao, Heping District 
T: +86 22 2331 0236/0636
W: jeffhouse.net
杰夫幼稚园
和平区睦南道77号(近河北路)

SmartKidz International Tianjin
A: 5F, Building C, He Zhong 
Building, You Yi Bei Lu, Hexi District 
T: +86 186 2230 2923(English)
+86 186 22303272(English)
+86 186 2235 9571(Chinese)
+86 186 2230 3926(Chinese)
E: thai.enc_cn@yahoo.com
WeChat: SmartKidz TJ
W: Smartkidz-tj.com
Fax: +86 22 8386 0969
天津童慧国际学校
河西区友谊北路合众大厦C座5层

International Schools

International School of Tianjin
A: Weishan Lu, Jinnan District
T: +86 22 2859 2001
国际学校天津分校
津南区津南微山路 

Tianjin International School
A: No.4-1, Sishui Dao, Hexi District 
T: +86 22 8371 0900 ext. 311
天津国际学校
河西区泗水道4号增1

Lifestyle Recommendations / Tianjin
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Hotels
 Hotels

Hyatt Regency Jing Jin City 
Resort & Spa  
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
京津新城凯悦酒店
宝坻区周良庄珠江大道 8 号
       

Renaissance Tianjin Lakeview 
Hotel
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3388
万丽天津宾馆
河西区宾水道 16 号

Banyan Tree Tianjin Riverside 
A: No. 34, Haihe Dong Lu, 
Hebei District 
T: +86 22 5883 7848
www.banyantree.com
天津海河悦榕庄
河北区海河东路 34 号

Hotel Indigo Tianjin Haihe 
A: No.314 Jiefang South Road, 
Hexi District, 300202, Tianjin
T: +86 22 8832 8888
F: +86 22 8832 6868
天津海河英迪格酒店
中国天津市河西区解放南路 314 号

HYATT REGENCY 
TIANJIN EAST 
A:126 Weiguo Road, Hedong 
District, Tianjin, 300161, People’s 
Republic of China 
T: + 86 22 2457 1234
F: +86 22 2434 5666  
W: tianjin.regency.hyatt.com 
天津帝旺凯悦酒店
天津市河东区卫国道 126 号

Shan Yi Li Boutique Hotel
A: No.55 Chongqing Road, Heping 
District.
T: +86 22 87135555
E: info@qingwangfu.com
山益里精品酒店
中国天津市和平区重庆道 55 号

Hotel Nikko Tianjin  
A: No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888
天津日航酒店
和平区南京路 189 号  
                      

The Ritz-Carlton, Tianjin
A: No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5857 8888
天津丽思卡尔顿酒店
和平区大沽北路 167 号

Tangla Hotel Tianjin 
A: No. 219, Nanjing Lu, Heping District
T: +86 22 2321 5888
天津唐拉雅秀酒店
和平区南京路 219 号

Yi Boutique Luxury Hotel Tianjin 
A: No. 52-54, Min Zu Road, Hebei District
T: +86 22 2445 5511
天津易精品奢华酒店
河北区民族路 52-54 号

Sheraton Tianjin Hotel  
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
天津喜来登大酒店河西区紫金山路

Holiday Inn Tianjin Riverside  
A: Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店  
河北区海河东路凤凰商贸广场   

Holiday Inn Tianjin Aqua City 
A: No. 6, Jieyuan Dao, Hongqiao 
District  
T: +86 22 5877 6666
天津水游城假日酒店 
红桥区芥园道 6 号

The St. Regis Tianjin 
A: No. 158, Zhangzizhong Road
Heping District 
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路 158 号
( 津塔旁，哈密道正对面 )

The Astor Hotel, 
A Luxury Collection Hotel, Tianjin 
A: No. 33, Tai’er Zhuang Lu, 
Heping District
T: +86 22 5852 6888
天津利顺德大饭店豪华精选酒店
和平区台儿庄路 33 号

The Westin Tianjin
A: 101 Nanjing Road, Heping District
T: +86 22 2389 0088
W: westin.com/tianjin
天津君隆威斯汀酒店
和平区南京路 101 号

Wanda Vista Tianjin 
A: 486 Bahao Road, Da Zhi Gu, 
Hedong District, Tianjin 300170
T: +86 22 2462 6888
F: +86 22 2462 7000
天津万达文华酒店
中国天津市河东区大直沽八号路
486 号

Radisson Blu Plaza Hotel Tianjin
A: No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
天津天诚酒店
河东区新开路 66 号

Serviced Apartments
Astor Apartment
A: No. 32, Tai’er Zhuang Lu
Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路 32 号    

PAN PACIFIC TIANJIN HOTEL
A: No. 1 Zhang Zi Zhong Road, 
Hong Qiao District
T: +86 22 5863 8888
E: infor.pptsn@panpacific.com
天津泛太平洋酒店
中国天津红桥区张自忠路 1 号

Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
喜来登公寓
河西区紫金山路 

SERVICES
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Ascott TEdA MSd Tianjin
A: No.7 Xincheng West Road, 
Tianjin Economic-Technological 
DevelopmentArea, Tianjin 
中国天津市经济技术开发区新城西路
7 号
T: +86 22 5999 7666

Somerset International 
Building Tianjin
A: No, 75, Nanjing Lu 
Heping District
天津盛捷国际大厦服务公寓
和平区南京路 75 号
T: +86 22 2330 6666

Somerset Olympic Tower Tianjin
A: No. 126, Chengdu Dao
Heping District
天津盛捷奥林匹克大厦服务公寓
和平区成都道 126 号
T: +86 22 2335 5888

Somerset Youyi Tianjin
A: No. 35, Youyi Lu, Hexi District
天津盛捷友谊服务公寓
河西区友谊路 35 号
T: +86 22 2810 7888

Ariva Tianjin Binhai Serviced 
Apartment 
A: No. 35 Zi Jin Shan Road, Hexi 
District
T: +86 22 5856 8000
F: +86 22 5856 8008
www.stayariva.com
滨海·艾丽华服务公寓
天津市河西区紫金山路 35 号 

The Lakeview, Tianjin-Marriott 
Executive Apartments
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道 16 号

Fraser Place Tianjin
A: No. 34 Xing Cheng Towers Ao 
Ti Street, West Weijin South Road, 
Nankai District
T: +86 22 5870 2351 
(pre-opening office)
T: +86 22 5892 0888 
(From 1st October 2015)
E: sales.tianjin@frasershospitality.com
天津市招商辉盛坊国际公寓
南开区卫津南路西侧奥体道星城 34
号楼 

Real Estate
CBRE Tianjin                           
A: 42F, Units 12 & 13, Tianjin World 
Financial Centre Office Tower, No. 
2 Dagubei Road, Heping District. 
T: +86 22 5832 0188
W: cbre.com.cn 
世邦魏理仕天津分公司和平区大沽
北路 2 号天津环球金融中心津塔写
字楼 42 层 12-13 单元

Jones Lang LaSalle 
A: Unit 3509, The Exchange Mall 
Tower 1, No.189 Nanjing Road, 
Heping District.
T: +86 22 8319 2233
W: joneslanglasalle.com.cn
仲量联行天津分公司
天津市和平区南京路 189 号津汇广
场 1 座 3509 室

Associations
TICC (Tianjin International 
Community Centre) Association 
and meeting place for foreign 
passport holders and their families 
in Tianjin. Organises monthly coffee 
mornings, luncheons and social/
fundraising events, supporting local 
charities. 
E: ticc_09@hotmail.com
W: tianjin.weebly.com

Lifestyle Recommendations / Tianjin
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Tianjin United Family Hospital
A: No.22, Tianxiao Yuan
Tanjiang Dao, Hexi District
T: +86 22 5856 8500 (Reception) 
24 Hour Emergency: 
T: +86 22 5856 8555
W: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园 22 号

Women’s and Children’s 
Specialized Health
A: No.21,ShuiShangGongYuan 
East Road,Nankai District
T: +86 22 5898 2012
     400 10000 16
W: amcare.com.cn 
美中宜和医疗集团天津美中宜和妇
儿医院
南开区水上公园东路 21 号

Arrail dental Tianjin 
International Building Clinic
和平区南京路 75 号天津国
际大厦 302 室
A: Rm 302, Tianjin International 
Building, No. 75 Nanjing Rd, Heping 
District, Tianjin PRC 
T: +86 22 2331 6219/10/67
24Hr Emergency Line: 
150 0221 9613
W: arrail-dental.com

Gyms
Powerhouse Gym
A: Binjiang Shopping Center, Kaifeng 
Dao, Xiao Bai Lou (1902 Street) 
Hexi District 
T: +86 22 2302 2008
宝力豪健身俱乐部
河西区小白楼滨江购物中心

Leo GYM
A: 3 Floor, Olympic Center Stadium 
Swimming Diving Hall, Binshui Xi 
Dao, Nankai District 
T: +86 22 6097 6681
W: leogym.com.cn
力奥健身
天津市南开区宾水西道奥林匹克游
泳跳水馆

European Chamber
A: 41F, The Executive Center, 
Tianjin World Financial Center, 2 
Dagubei Lu, Heping District
T: +86 22 5830 7608
E: tianjin@europeanchamber.com.cn
W: europeanchamber.com.cn

American Chamber
A: Room 2918, 29F, The Exchange 
Tower 2,189 Nanjing Lu Heping 
District
T: +86 22 2318 5075
F: +86 22 2318 5074
w: amchamchina.org

German Chamber
A: Room 1502, Global Center, No. 
309 Nanjing Road, Nankai District, 
T: +86 22 8787 9249
E: tianjin@bj.china.ahk.de

Serviced Office

The Executive Centre
Asia-Pacific’s Premium Serviced 
Office Provider
A: 41F, Tianjin World Financial Center
2 Dagubei Road, Heping District
Tianjin
T: +86 22 2318 5111 
W: executivecentre.com 
天津德事商务中心
和平区大沽北路 2 号天津环球金融
中心津塔写字楼 41 层

Regus Tianjin Centre
A: 8th Tianjin Centre, No.219 Nanjing 
Road, Heping District
T: +86 22 2317 0333
Regus Golden Valley Centre 
A: 11th Floor, Block One, Golden 
Valley Centre, Heping District
T: +86 22 5890 5188
W: www.regus.cn
雷格斯天津中心
和平区南京路 219 号天津中心 8 层
雷格斯金谷大厦中心
和平区金之谷大厦一号楼 11 层

Hospitals

International SOS Tianjin and 
TEdA Clinics (Tianjin address 
and number here) 
A: 102-C2 MSD, 2nd Avenue, 
TEDA Binhai Area, Tianjin 300457
T: +86 22 6537 7616
天津经济技术开发区第二大街
泰达现代服务区 C2 座 102 室
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Lifestyle Recommendations / Teda & Tanggu

TEdA & TANGGU
Brazilian

Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740 
巴西烧烤餐厅
开发区第一大街 86 号天津滨海假
日酒店 11 层

Chinese
Wan Li Chinese Restaurant
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心 2 层

Yue Chinese Restaurant
A: 2F, Sheraton Tianjin          
Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 
    ext. 6220/6222
采悦轩中餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层        

Japanese
Sake n Sushi Bar
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730 
寿司吧
开发区第一大街 86 号天津滨海假
日酒店 11 层

Italian

Bene Italian Kitchen
A: 2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层

Western
Brasserie Restaurant
A: Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Feast All day dining 
Restaurant
A: 1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 1 层

BARS

Happy Soho Live Music & 
dance BAR
(Opposite of Central Hotel)
A: No. 16, Fortune Plaza, 
Third Avenue, TEDA
T: +86 22 2532 2078
欢乐苏荷酒吧
开发区第三大街财富星座 16
号
( 中心酒店对面 )

Education

Tianjin TEdA Maple Leaf 
International School
A: No. 71, 3rd Avenue, TEDA
T: +86 22 6200 1920
天津泰达枫叶国际学校开发区第三

大街 71 号

TEdA International School
A: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158 
泰达国际学校
开发区第三大街 72 号

Hotels
Holiday Inn Binhai Tianjin
A: No. 86, 1st Avenue, TEDA 
T: +86 22 6628 3388
天津滨海假日酒店
开发区第一大街 86 号
     

Renaissance Tianjin TEdA 
Convention Centre Hotel
A: No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街 29 号         

Sheraton Tianjin Binhai Hotel 
A: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888   
F: +86 22 6528 8899
W: sheraton.com/tianjinbinhai
天津滨海喜来登酒店
开发区第二大街 50 号

      

Crowne Plaza Tianjin Binhai
A: No.55 Zhongxin Avenue Airport 
Economic Area, Tianjin 
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道 55 号

HILTON TIANJIN ECO-CITY 
A: No. 82 Dong Man Zhong 
Lu,Sino-Singapore Eco-City, 
Tianjin,P.R. China 300467
T: +86 22 5999 8888
F: +86 22 5999 8889
E: tianjinecocity.info@hilton.com
W: tianjinecocity.hilton.com
天津生态城世茂希尔顿酒店
天津市中新生态城动漫中路 82 号

Apartments

TEDA, Tianjin – Marriott 
Executive Apartments  
A: 29 Second Avenue TEDA, 
Tianjin 
T: +86 22 6621 8888
天津泰达万豪行政公寓
天津经济技术开发区第二大街 29
号

Spas
Touch Spa
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Yue Spa
A: 15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街 86 号天津滨海假
日酒店 15 层

Hospitals   

Tianjin TEdA International SOS 
Clinic
A: 102-C2 MSD, No. 79 
1st Avenue, TEDA, Tianjin
T: +86 22 6537 7616
国际 SOS 天津泰达诊所
天津经济技术开发区第一大街 79
号泰达 MSD-C 区 2 座 102 室

Gyms
Eco-City International Country 
Club 
A: No. 5681, Zhongxin Road, 
South Ying-Cheng Island, Tianjin 
T: +86 22 6720 1818
生态城国际乡村俱乐部
天津生态城中新大道 5681 号（营
城湖南岛）

Holiday Inn Binhai Hotel 
Fitness Centrer
A: 15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街 86 号天津滨海假
日酒店 15 层

Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus   ¥83 one way

TEDA-BEIJING AIRPORT Shuttle Bus   ¥90 one way

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

TEDA - Beijing Airport Terminals 2/3
06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.   
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal 
2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718    

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00. 
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1 / Terminal 3. 
Tel: +86 10 6455 8718    

BULLET (C) TRAIN

TJ ~ BJS (¥55 - ¥66) BJS ~ TJ (¥55 - ¥66)

Train Tianjin Beijing Train Beijing Tianjin
C2002 06:17 06:50 C2001 06:13 06:46

C2120 22:53 23:26 C2115 22:52 23:25

TG ~ BJS (¥66 - ¥80) BJS ~ TG (¥66 - ¥80)

Train Tanggu Beijing Train Beijing Tanggu
C2284 08:42 09:38 C2291 08:43 19:39

C2282 19:57 20:59

Wuqing ~ BJS (¥39 - ¥46) BJS ~ Wuqing (¥39 - ¥46)

Train Wuqing Beijing Train Beijing Wuqing
C2202 06:47 07:12 C2201 06:32 06:55

C2246 21:28 21:53 C2245 21:19 21:42

    TIANJIN SUBWAY

Transfer station

terminal

Line 1

Line 2

Line 3

Line 9

刘园
Liu Yuan

果酒厂
Guo Jiu Chang

勤俭道
Qin Jian Dao

天津西站
Tianjin West Railway Station

二纬路
Er Wei Lu

海光寺
Hai Guang Temple

鞍山道
An Shan Dao

营口道
Ying Kou Dao

土城
Tu Cheng

复兴门
Fu Xing Men

财经大学
Economics and 
finance college

陈塘庄
Chen Tang Zhuang

华山里
Hua Shan Li

双林
Shuang Lin

小白楼
Xiao Bai Lou

下瓦房
Xia Wa Fang

南楼
Nan Lou

西横堤
Xi Heng Di

本溪路
Ben Xi Lu

洪湖里
Hong Hu Li

西北角
Xi Bei Jiao

小淀
Xiao Dian

丰产河
Feng Chan He

张兴庄
Zhang Xing Zhuang

天津北站
Tianjin North Railway Station

金狮桥
Jin Shi Bridge

津湾广场
Jinwan Plaza 大王庄

Da Wang Zhuang

西康路
Xi Kang Lu

华北集团
North China Group

天士力
Tasly Station

宜兴埠
Yi Xing Bu

铁东路
Tie Dong Lu

中山路
Zhong Shan Lu

和平路
He Ping Lu

王顶堤
Wang Ding Di

胡家园
Hu Jia Yuan

泰达
TEDA

会展中心
Hui Zhang Center

大学城
University Town

学府工业区
Xue Fu Industrial District

天津南站
Tianjin South 

Railway Station

天塔
TV Tower

红旗南路
South Hong Qi Lu

吴家窑
Wu Jia Yao

华苑
Hua Yuan

钢管公司
Gang Guan
Company

塘沽站
Tang Gu
Station

市民广场
Shi Min Plaza

东海路
Dong Hai Lu

高新区
Tianjin Binhai Hi-tech Industrial Development Area

杨伍庄
Yang Wu Zhuang

周邓纪念馆
The Memorial to 
Zhou Enlai and 
Deng Yingchao

十一经路 
Shiyijing Road

东兴路
Dong Xing Lu

一号桥
Yi Hao Qiao

新立
Xin Li

小东庄
Xiao Dong ZHuang

直沽
Zhi Gu

二号桥
Er Hao Qiao

东丽开发区
Dong Li

Development Area 

军粮城
Jun Liang 

Cheng

中山门 
Zhong Shan Men

曹庄
Cao Zhuang 

芥园西道
West Jie

Yuan Road
长虹公园

Chang Hong Park
西南角

Xi Nan Jiao
东南角

Dong Nan Jiao

建国道
Jian Guo Dao

远洋国际中心
Sino-Ocean 

International Center
靖江路

Jing Jiang Lu
屿东城

Yu Dong Cheng
国山路

Guo Shan Road

卞兴
Bian Xing

咸阳路
Xian Yang Lu

广开四马路
Guang Kai
Si Ma Lu

鼓楼
Drum Tower

翠阜新村
Cui Fu Xin Cun

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport Economic Area

天津站
Tianjin 

Railway 
Station

顺驰桥
Shun Chi Bridge

滨海机场
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Have you heard of 
The Great Wall?
By Nadia N.

It is  hard  to  imag ine  C hina 
without its main tourist attraction 
– The Great Wall. It is a great feat 

of labour, an embodiment of people’s 
love for their motherland, and a piece 
of art. But, unfortunately, even for 
its popularity and renown, there isn’t 
that much that people know about 
this amazing place. And one of the 
lesser known facts about the Great 
Wall of China is that part of it is 
located near Tianjin. 

Huangya Pass or Yellow Cliff Pass is 
a small part of the Great Wall that is 

located 126 kilometres from Tianjin’s 
urban zone. It was built over 1,400 
years ago during the Qi Dynasty and 
reinforced with brick walls during 
the Ming Dynasty. Stretching for 
more than 42 kilometres -- from the 
General Pass in Beijing to Malan Pass 
in Hebei -- there once used to be over 
50 watchtowers and 14 beacon towers 
in total. However, due to a lack of 
renovation and reconstruction, today 
Huangya is missing a great number of 
its parts. Starting from 1984, people 
started to pay deserved attention to 
this historical place, and a large part 

of Huangya has now been renovated.

The eastern part of Huangya Pass 
is mostly made of yellow rocks that 
make it look golden and shiny. This is 
where the place got its poetic name. 
It is known not only for its beauty 
-- surrounded by mountains --- but 
Huangya Pass also became one of 
the most important parts of the Wall. 
Within the pass, over 40 streets form 
the shape of an eight diagram, giving 
the Huangya another name - Eight 
Diagram Fortification City. In the 
centre of the Eight Diagram streets, 

Visit us online:
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visitors can find a museum (located 
in a former dispatcher building), 
and have a closer look at military 
supplies and war weapons, as well as 
daily items of the soldiers of the Ming 
Dynasty. 

During ancient times, when the wall 
could halt unfriendly neighbouring 
countries, The Yellow Cliff was an 
amazing defense system, loaded with 
weapons and soldiers at all times. 
Little towers that rise up from the wall 
- watchtowers, round and square ones 
- were used to monitor surroundings 
in every direction. Outside of them 
are outposts, standing every 5-6 
metres. And, of course, ramparts to 
reinforce the defensive system inside 
the wall. 

Nowadays it is impossible to imagine 

that  one nat ion could produce 
something like this but centuries 
ago, people needed to build up this 
giant stone snake, The Great Wall, by 
working in inhuman conditions - to 
ensure the peace and freedom of their 
home. Beyond the beautiful modern 
scenery of the ancient landmark hides 
the enormous sacrifices. Huangyan 
has one lonely watchtower - Widow 
Tower. It is a two-storey beacon tower 
donated by twelve women whose 
husbands dedicated their lives to 
building the Wall, but died during the 

process. Besides its military purposes 
and strategic value, Widow Tower 
is worth a closer look - you can find 
phoenixes, roaring lions and dragons 
on its eaves and roof. 

One of the most breathtaking and 
entertaining parts of the Huangya 
Pass  is  a  famous Sky L adder  – 
503-metre ladder that leads to the 
original Great Wall built during the 
Northern Qi Dynasty. Looking up to 
the end of the steps, you may decide 
it is a shortcut to the sky - how high 
and precipitous it is! Sky Ladder is 
a dangerous path to take - steps are 
cracked, not smooth, and it is a long 
way to fall down! Though, this is the 
way the Tianjin part of The Great 
Wall brings the curtain down.

One of the most 
breathtaking and 

entertaining parts of 
the Huangya Pass is a 
famous Sky Ladder.
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Chinese Whispers 
Why Everything You’ve Heard
About China is Wrong

By Ben Chu

As China, its politics and economy continue to take centre stage across 
global media, Ben Chu’s Chinese Whispers serves as an intriguing read 
for those interested in the Middle Kingdom and whether many of the 
stereotypes the West hold about the country are as true as they believe. 
Written from the perspective of Chu, a half British, half Chinese economics 
journalist whose identity cradles between both East and West, this book 
seeks to myth-bust the many misconceptions people have about the China’s 
race, politics, education and work ethic.

The book title is in fact more provocative than the contents of the book 
itself. It is easy to assume the author will take on an iconoclastic approach, 
painting China in opposition to the generic stereotypes of relentlessly 
hardworking or educationally advanced. But the author is far more nuanced 
in his presentation of the “myths”, punctuating each themed chapter with 
well researched historical examples as well as anecdotes from his own day-
to-day life to balance out his arguments.

Perhaps the most compelling reason to pick up this book now is the fact 
that it was originally published in 2013. Three years on and this book 
provides useful context and food for thought amongst China’s current 

public affairs and state of economy. Well-written and accessible, Ben Chu’s book is a great read for those interested in 
discovering the realities of China today, rather than listening to “Chinese whispers”. 

Quotes of the Month
Success is not final, failure is not fatal: 
it is the courage to continue that counts.

There's no luck in business. 
There's only drive, determination, and more drive. 

~ Winston S. Churchill

~ Sophie Kinsella

Courage is the most important of all the virtues because without 
courage, you can't practice any other virtue consistently. ~ Richard Branson

Last Word

Next Stop: Pyongyang?
By Tracy Hall

Is it really worth paying well over 
a thousand U.S. dollars for a 
few days in a poverty stricken, 

totalitarian hellhole? Surprisingly, 
it really depends who you ask. This 
once completely closed off hermit 
state now allows a certain amount 
of tourists, traders and diplomats 
in. Those who are brave enough 
to book a plane or train ticket into 
North Korea are treated to heavy 
surveillance guided tours. During a 
stay in and around the capital city of 
Pyongyang one can expect to see the 
finest sights the country has to offer, 
ranging from beautiful landscapes 
to a vast array of propagandistic 
monuments which are dedicated to 
past and present members of the ‘Kim 
Dynasty’.

Admittedly the thought of getting a 

first-hand glimpse into the internal 
workings of a real life Orwellian 
1984 society is quite enticing. We 
hear so much about North Korea 
in the media that there is a natural 
tendency to be intrigued by it. For 
the swarms of Chinese tourists who 
flock to Pyongyang every week there 
is another reason to visit. A Chinese 
friend who recently spent a five-day 
vacation in North Korea with her 
mother summed up the sentiment: 
“My family want me to go there so 
I can get an insight into what my 
own country used to be like, so I can 
appreciate the prosperity that we have 
today”.

The brave Westerners who dare to 
enter there usually have different 
motives. Some of them simply want 
to gain some bragging rights for when 

they go home and tell their friends 
in the pub on a Saturday evening. 
Others are fascinated by the history 
of Communism around the world. A 
few presumably just want to see what 
all the fuss is about and want to know 
whether North Korean society really 
is as whacky as it is portrayed in the 
Western media. 

All of these aforementioned motives 
are perfectly valid ones; after all we 
are an adventure seeking species that 
takes great pleasure in exploring new 
places and we want to stand out from 
all of the regular folk who spend 
their summer vacations in what are 
considered to be ordinary locations. 
Still, one has to wonder whether 
visiting North Korea is actually 
worthwhile. Above all else it is a very 
risky endeavour for those who wish 
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to preserve their liberty. Every year 
we hear at least two or three stories 
about Western tourists being accused 
of  disrespect ing local  customs, 
vandalising property or shouting 
obscenities about the Kim family. 
Then it is usually a case of being 
thrown into horrific concentration 
camps for years on end without any 
trial ever taking place.

One of the latest such stories to hit the 
headlines was reported on CNN like 
this: “North Korea has sentenced an 
American student to 15 years of hard 
labour after accusing him of removing 
a political banner from a hotel”.  It has 
been reported by the North Korean 
news agencies that Otto Frederick 
Warmbier was visiting the country 
on a “mission to destroy the country’s 
unity”. How he was planning to 
do that exactly is still unclear. The 
likelihood is that he is simply the 
latest victim of a deliberate targeting 
of foreign tourists,  particularly 
Americans, so that the North Korean 
government can set an example and 
show their citizens that they still have 
the upper hand over foreign invaders.

After reading about that and the 
many other stories about foreigners 
who have spent years being detained 
by the North Korean authorities for 
alleged misdemeanours committed 
during their short visit to the isolated 
country, it is hard to believe anyone 
in their right mind would ever dream 
of taking such huge a gamble by going 
there on holiday. It’s not even as if 
there are many beautiful beaches to 
chill out on, any wild nightlife to be 
had or much in the way of tapping 
into the local culture beyond the 
overseen interactions foreign visitors 
have with tour guides and hotel staff. 
The vast majority of reports from 
people who have visited North Korea 
as part of a tour group mention 
terrible food, bad service, pollution, 
dull architecture and constantly 
b e i n g  a c c o mp a n i e d  by  a r m e d 
personnel who tell you when you can 

eat, drink, use the toilet and sleep. 
Any photography or video footage 
obtained during the trip has to be 
approved by airport officials upon 
leaving the country. Basically, even if 
it doesn’t end with a lengthy sentence 
in a nightmarish labour camp, it is 
still a holiday from hell by most sane 
people’s standards. Finally, the cost 

of a short trip to North Korea puts 
the icing on a rather unappetising 
cake. After a brief browse of different 
tour packages, most of which are 
operated by Chinese firms these days 
it seems, the most rock bottom price 
on the market for a basic few days 
all-inclusive trip to Pyongyang is 
about 1,000 USD (6,400 CNY). That 
package presumably only gets you the 
very basic essentials you need: visa 
assistance, return flights from Beijing, 
a tacky hotel to stay in, a tour guide 

and three less than exquisite meals 
per day. If you want to have any little 
luxuries during your stay then that 
will undoubtedly bump the price up 
by a substantial amount.

If you’ve got money to burn and you 
are hell bent on having that kind 
of once-in-a¬-lifetime experience, 
then blowing a 1,000 or so dollars 
on a North Korea vacation might 
not be such a big deal. However, 
when you consider the fact that for 
the same price or a little bit more 
savvy holidaymakers could spend 
a couple of weeks living it up on a 
beach in Thailand or go backpacking 
in Malaysia, it really does make you 
wonder why anyone thinks it is worth 
the money (and the risk of being 
tortured every day for a decade or 
so in a North Korean concentration 
camp).

Even if it doesn’t 
end with a lengthy 

sentence in a 
nightmarish labour 

camp, it is still a 
holiday from hell by 
most sane people’s 

standards.
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